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Forord

Denne rapporten oppsummerer et trearig prosjekt pa Nadheim, Kirkens Bymisjon Oslo som
har hatt som mal 4 gke kunnskapen om internett som arena for kjop, salg og bytte av

seksuelle tjenester. Prosjektet varte fra 2016 til 2018.

I tillegg til & veere en sluttrapport for Extrastiftelsen, hdper vi at den ogsa kan vare til nytte

for andre virksomheter innenfor prostitusjonsfeltet.

Rapporten er todelt. I tillegg til selve sluttrapporten bestar den av en kartleggingsrapport
som ble publisert i november 2018. Kartleggingsrapporten oppsummerer funnene fra den

forste fasen av prosjektet og dannet grunnlaget for tiltaksutviklingen videre.
Prosjektet er stottet av ExtraStiftelsen med Extramidler.

Vi vil takke Extrastiftelsen for stotten til dette prosjektet. Det har gitt oss mulighet til & gke
var kunnskap om en arena som det var gjort fa studier pa tidligere. Det har gjort det mulig for

oss a utvikle nye tiltak basert pa behov og utfordringer som malgruppa selv har uttrykt.

Det er mange som har bidratt i prosjektet. Tusen takk til Per Kristian Hilden og Hans Wiggo
Kristiansen i Kirkens Bymisjon Oslo som begge har bidratt med mye tid og gode innspill,

spesielt i arbeidet med kartleggingsrapporten.

Vi vil ogsa rette en stor takk de som selv har erfaring med & selge eller bytte seksuelle
tjenester pa nett som har bidratt i prosjektet med sine innspill og erfaringer. En stor takk gar

ogsa til brukerradet pa Nadheim for alle gode innspill og tilbakemeldinger under prosjektet.

Oslo 31.01.2019

Olav Lagdene Amy Medin

Virksomhetsleder Prosjektleder



Sammendrag

Bakgrunnen for prosjektet var at nettet som arena for salg av seksuell tjenester gkte bade i
omfang og kompleksitet. Til tross for at Nadheim har jobbet oppsgkende pa nett siden 2008,

sa vi behovet for a gke var egen kunnskap.

Hovedmalet var a tilby tilpasset helse- og sosialfaglig bistand til personer som selger eller
bytter seksuelle tjenester pa internett, med mal om a forebygge og redusere skadevirkningene

av prostitusjon for den enkelte.

Vi gnsket ogsa & opparbeide oss gkt kunnskap om de ulike nettarenaene det tilbys seksuelle
tjenester p4, identifisere malgruppens egne gnsker og behov for bistand, utvikle metoder og
sosialfaglige verktay for & lykkes med oppsgkende arbeid og imagtekomme de faktiske

behovene i mélgruppen og gke var egen synlighet.

Vi ville gke kunnskapen i malgruppen om ivaretakelse av egen psyKkisk, fysisk og seksuell
helse og bidra til & bedre det totale tjenestetilbudet til mélgruppen gjennom 4 oke

bevisstheten og kunnskapen i det gvrige hjelpeapparatet.

Vi satte opp ni tiltak for & gjennomfoere prosjektet. Sentralt var en omfattende kartlegging av
digitale flater som mulig arena for salg av seksuelle tjenester, hvilke grupper som bruker

disse arenaene og hvilke utfordringer og behov det & selge sex pa nett kan fore med seg.

Andre sentrale tiltak i prosjektet var oppsgkende arbeid, sosialfaglig oppfelging, digitalt
informasjonsarbeid, samarbeid med andre aktgrer, temakvelder om seksuell helse,
nettverksmgter med andre prostitusjonstiltak, kunnskapsdeling med helsepersonell og bruk

av frivillige i det oppsgkende arbeidet.

Brukermedvirkning har statt sentralt i prosjektet og som en del av kartleggingen ble det
gjennomfort ti dybdeintervjuer med personer som hadde erfaring med a selge sex pa nett.
Brukerrddet pa Nadheim! har ogsé bidratt med innspill og tilbakemeldinger under hele

prosjektperioden.

Samlet sett har prosjektet vaert vellykket og representert et stort loft for Nadheim. Gjennom
kartleggingen har vi fatt kunnskap om de ulike nettarenaene der det tilbys seksuelle tjenester.
Vi har kartlagt mélgruppas egne gnsker og behov for bistand og utviklet tilbudet vart i trad

med dette. Vi har videreutviklet metodene véare for oppsgkende arbeid. Vi har gkt var egen

1 Brukerradet har som mandat 4 gi Nadheim rad om driften og gi Nadheim rad, eventuelt selv uttale
seg, om ulike spgrsmal/saker knytta til prostitusjon/prostitusjonsdebatten. Brukerradet bestar av seks
representanter fra ulike land og av ulike kjonn.



synlighet pa digitale flater. Gjennom ulike tilbud har vi fokusert pa temaer som grensesetting
og ivaretakelse av fysisk, psykisk og seksuell helse. Gjennom samarbeid med andre aktegrer
og deltakelse pa ulike konferanser har vi delt funnene fra kartleggingen med det gvrige

hjelpeapparatet.

Den storste utfordringen for oss har veert a etablere kontakt med personer som bytter
seksuelle tjenester. Vi tro at mye av begrensningen har bestatt i at malgruppen ikke selv har
definert seg innenfor rammene av et prostitusjonstiltak. Vi har heller ikke lykkes med a

etablere frivillige som en del av det oppsekende arbeidet.

Prosjektet har gitt oss ny kunnskap og nye erfaringer som vil bli definerende for Nadheims
arbeid framover. En rekke av de tiltakene vi har utviklet vil ogsé viderefores og

videreutvikles.

Internett som arena for salg av seksuelle tjenester er i stadig endring. Dette krever at vi som
hjelpetiltak fortsetter 4 holde oss oppdatert og jobber for en stadig tilpasning av metodikk og
tilbud
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1. Bakgrunn for prosjektet

Nadheim er landets eldste hjelpetiltak pa prostitusjonsfeltet. Nadheim fungerer som et
lavterskel tilbud til mennesker som selger sex. Oppsgkende arbeid, sosialfaglig oppfelging og

sosialpolitisk pavirkningsarbeid er barebjelker i virksomheten.

Tradisjonelt har Nadheim drevet oppsgkende arbeid i gatemiljeene, men siden 2008 har vi
ogsa jobbet pa internett. Vi erfarte imidlertid at vi mangler kunnskap for & kunne jobbe mest

mulig hensiktsmessig og kunne tilby gode og riktige tiltak.

Vi gnsket gjennom prosjektet & giennomfere en kartlegging av mulige arenaer for salg og
bytte av seksuelle tjenester, bade for & forsta hvor vi som hjelpetiltak burde vere til stede og
hvordan vi best kunne gjore det. Vi gnsket ogsa mer kunnskap om de som bruker nettet som
arena for salg og bytte av seksuelle tjenester og om det var grupper vi ikke var
oppmerksomme péa i dag. Vi var ogsa interessert i hvorvidt det & operere pa nettet kontra
andre arenaer medferte andre utfordringer og behov som vi som hjelpetiltak burde mote,

spesielt i et forebyggende og skadereduserende perspektiv.

Et annet tema vi var interessert i & utforske var grasonene innenfor kjop og salg av seksuelle
tjenester pa nett. Vi var interesserte bade i grasonearenaer, altsd digitale flater som ikke var

rene eskortesider, men som allikevel fungerer som arena for sexsalg. Vi var ogsa interessert i
transaksjoner som ikke handlet om salg, men om bytte av seksuelle tjenester. Vi gnsket a

utforske hva var rolle kunne vaere inn mot disse grasonene.

Vi var opptatt av at brukermedvirkning skulle sta sterkt i prosjektet og at mélgruppene selv

skulle uttrykke hvilke behov vi som hjelpetiltak kan mate.

Det ble bevilget totalt 2 325 000,- fordelt pa tre ar fra Extrastiftelsen Helse og Rehabilitering.
Midlene var budsjettert til folgende: ansettelse av en sosialkonsulent og prosjektleder,
utvikling av hjemmeside, annonsering, konferanse og seminar og tolkeutgifter. Noe av
midlene knyttet til konferanse og seminar vil tilbakebetales da planene endret seg etter hvert

som prosjektet skred fram



2. Malsetting og malgruppe

Hovedmalet for prosjektet var a tilby tilpasset helse- og sosialfaglig bistand til personer som
selger eller bytter seksuelle tjenester pa internett, med mal om a forebygge og redusere

skadevirkningene av prostitusjon for den enkelte.

Vi satte ogsa opp seks delmal:

1. Kartlegge og opparbeide oss gkt kunnskap om de ulike nettarenaene det tilbys seksuelle

tjenester pa
2. Kartlegge og identifisere malgruppens egne gnsker og behov for bistand

3. Utvikle metoder og sosialfaglige verktay for & lykkes med oppsekende arbeid og

imgtekomme de faktiske behovene i malgruppen

4. Oke var egen tilstedevaerelse og synlighet overfor malgruppen, og med det senke terskelen

for & ta kontakt med oss som hjelpetiltak

5. @ke kunnskapen i malgruppen om hvordan ivareta egen psykisk og fysisk helse, herunder
a fokusere pa grensesetting og hvordan redusere risikoen for smitte av seksuelt overforbare

sykdommer

6. Bedre det totale tjenestetilbudet til malgruppen gjennom a gke bevisstheten og

kunnskapen om salg og bytte av seksuelle tjenester (pa nett) i det gvrige hjelpeapparatet

Malgruppa var personer over 18 ar som selger eller bytter seksuelle tjenester pa internett.



3. Prosjektgjennomforing og metode
For a na disse malene satte vi opp ni tiltak og felgende framdriftsplan.

2016 2017 2013

Fremdriftsplan a1 a2 a3 |aa Jar a2 |03 Jaa a1 Ja2 a3 |aa

Tiltak 1: Oppsekende arbeid

Tiltak 2: Kartlegging

Tiltak 3.1: Utvikle hjemmesiden

Tiltak 3.2: Annonsering | |

Tiltak 4: Sosialfaglig oppfalging

Tiltak 5: Samarbeid med Albertine og Sex og Samfunn

Tiltak 6: Workshop om seksuell helse | | | | |

Tiltak 7: Nettverksmater med prostitusjonstiltakene

Tiltak 8: Kunnskapsdeling med helsepersonell |

Tiltak 9: Bruke frivillige i det oppsgkende arbeidet |

I dette kapittelet vil vi ga gjennom den praktiske gjennomferingen av tiltakene og eventuelle

endringer opp mot den opprinnelige prosjektplanen.

3.1 Oppsokende arbeid

Det oppsgkende arbeidet har veert et tiltak under hele prosjektet. I kartleggingsfasen brukte
vi mye ressurser pa a utforske ulike digitale flater som mulig arena for salg og bytte av
seksuelle tjenester og mulighetene for a vere til stede pa disse som hjelpetiltak. Denne

prosessen og funnene er beskrevet i detalj i kartleggingsrapporten.

Vi har hele tiden jobbet med & videreutvikle metodene for det oppsekende arbeidet og vi har

ogsa tilpasset framgangsmatene etter hva vi har erfart fungerer best for ulike grupper.

Etter kartleggingsfasen konkluderte vi med at det er mest hensiktsmessig a jobber aktivt pa
de rene eskortesidene. Vi har veert et team pa mellom 4 og 5 personer som har jobbet fast

sammen hver mandag. Vi behersker ulike sprak slik at vi kan na ut til flest mulig personer.

Vi ringer og/eller sender sms til annonsgrene med informasjon om hvem vi er og hva vi
tilbyr. Vi sender alltid med link til nettsida. Nar det er mulig bruker vi apper som WhatsApp
da det gir mulighet til & kommunisere hvem vi er pd en annen maéte. Vi ser ogsa at mange
legger oss til pA WhatsApp og kontakter oss senere nar behovet oppstar. Vi jobber fra
mobiltelefoner og alle vi ringer eller sender melding til fir et navn de kan kontakte. Vi har

erfart at det a vere personlig senker terskelen for & ta kontakt.

Vi setter av tid pa slutten av hver vakt for & ga i giennom det som har skjedd. Dette gir oss
mulighet til & reflektere rundt egne opplevelser, dele erfaringer og videreutvikle metodikken

VAar.



I lopet av prosjektperioden har vi hatt 1215 kontaktpunkter med personer som selger sex pa
nett gjennom det oppsekende arbeidet. Dette er kontaktpunkter der mottaker har svart

bekreftende pa at de har mottatt informasjon.

Antall kontakter
2016 304
2017 395
2018 516

Totalt 1215

I tillegg til det aktive oppsgkende arbeidet har vi veert passivt til stede gjennom annonsering
pa flere nettsider og apper. Dette har veert viktig for 4 nd ut med informasjon pa digitale flater
der forholdene ikke har muliggjort aktivt oppsokende arbeid. Annonsekampanjene beskrives

detaljert i et eget avsnitt.

I tillegg til de rene eskortesidene har vi vert tilstede pa en sugardatingnettside gjennom en

passiv profil. Vi jobber ikke aktivt her, men svarer kun pa direkte henvendelser.

3.2 Kartlegging

En kartlegging med mal om & innhente kunnskap om arenaer, grupper og behov sto helt
sentralt i prosjektet og var en forutsetning for 4 na malsettingen. Kartleggingen var ogsa
viktig for a videreutvikle en rekke andre tiltak som oppsgkende arbeid, individuell oppfelging
og digitalt informasjonsarbeid. For & nd mélsetningene i prosjektet var det var ogsa av

avgjorende betydning 4 samle og dele funnene med andre aktgrer pa feltet.

Arbeidet med kartleggingen ble noe forsinket da en prosjektmedarbeider sluttet og vi métte
finne en erstatning. Vi kom imidlertid i mél med dette arbeidet hgsten 2017 og funnene ble
publisert i en egen rapport, «Selling and exchanging sexual services online in Norway:
Exploring and describing the different arenas, those involved and their potential needs and
challenges.» Denne kartleggingsrapporten ligger som vedlegg til sluttrapporten. Vi valgte &

publisere rapporten pa engelsk for a gjore den tilgjengelig for flere.



Rapporten er delt med norske og nordiske prostitusjonstiltak, og andre tiltak og
organisasjoner som kan ha nytte av den. Den er ogsa presentert pa to ulike konferanser,
nettverkskonferansen for prostitusjonstiltakene i Norge (Stavanger 13 — 14 november 2017)
og ROSAs? varseminar (Asker 28 — 29 mai 2018). I tillegg til presentasjonen ble rapporten
delt ut pa begge disse konferansene. Rapporten ble ogsa distribuert pa samlingen for

nordiske prostitusjonstiltak (Oslo 13 — 14 september 2018).
I tillegg til dette er rapporten gjort tilgjengelig digitalt giennom bufdir.no:

https://www.bufdir.no/lhbt/Sok/?num=15&start=0&g=nadheim

3.3 Digitalt informasjonsarbeid
3.3.1 Videreutvikle hjemmeside

Vi startet arbeidet med & videreutvikle hjemmesiden vér tidlig i prosjektet. Vi gnsket en
hjemmeside som var lett for méalgruppen & sgke seg fram til og som ga lettfattelig informasjon

om Nadheims tjenester.

I utgangspunktet var tanken a utforme en frittstiende hjemmeside. Prosjektet sammenfalt
imidlertid med at Kirkens Bymisjon sentralt startet arbeidet med & jobbe fram en ny helhetlig
losning for alle bymisjonsvirksomheter. Vi matte derfor tilpasse oss denne prosessen, noe
som gjorde at arbeidet ble forsinket. Den endelige hjemmsiden ble derfor ikke lansert for

hasten 2018.

Den endelige hjemmesiden henvender seg primaert til brukere. Den inneholder en oversikt
over tilbudene vére, informasjon om hvem vi er og kontaktinformasjon til alle ansatte og en
oversikt over hvilke sprak de ulike sosialkonsulentene behersker. All informasjon er
tilgjengelig bade pa norsk og engelsk. Vi har ogsa brukt ikoner for a tydeliggjore hvilke tilbud

vi har. Vi understreker ogsa at man kan veaere anonym og at alle vare tjenester er gratis.

Vi vet at rundt 70 % av all trafikk til hjemmesiden var er fra mobiltelefoners. Det var derfor

viktig at nettsiden var mobilvennlig.

Etter at vi lanserte den nye hjemmesiden startet vi & bruke den aktivt i det oppsgkende

arbeidet ved at vi alltid sendte ut en link til de vi kontakter. Vi opplevde en endring i det

> ROSA star for Reetablering, Oppholdssteder, Sikkerhet og Assistanse og drives av
krisesentersekretariatet. ROSA tilbyr bistand til personer utsatt for menneskehandel.
® Tall fra Cloud Media oktober 2018

10


https://www.bufdir.no/lhbt/Sok/?num=15&start=0&q=nadheim

oppsokende arbeidet etter at den nye hjemmesiden var pa plass. Vart inntrykk var at den

bidro til & styrke troverdigheten var og oke forstaelsen av hvem vi er og hva vi tilbyr.

Vi vurderte for prosjektet startet opp a etablere en meldingstjeneste knyttet til hjemmesiden.
Vi valgte imidlertid & skrinlegge dette da vi etter kartleggingsperioden kom fram til at det
ikke var et sa stort behov for en slik type tjeneste at det ville rettferdiggjore a bruke

ngdvendige ressurser pa det.
3.3.2 Annonsering

Annonsering og sekeoptimalisering var ogsa viktige elementer i det digitale
informasjonsarbeidet. A etablere en ny hjemmeside var en forutsetning for 4 starte opp med
annonsering. Det at hjemmesiden ble forsinket forplantet seg derfor til dette tiltaket og
gjorde at vi kom senere i gang enn planlagt. Vi giennomfoerte imidlertid en rekke

annonsekampanjer i lapet av prosjektperioden.

Vi annonserte pa nettstedet Gaysir i to perioder. Gaysir er en mgteplass pa nett for homofile,
bifile og transpersoner. Vi visste fra for av at mange som bruker Gaysir opplever & fa tilbud
om & selge sex. Vi antok ogsa at vi gjennom dette nettstedet kunne na en del personer som

byttet seksuelle tjenester.

Annonsen linket til den norskspraklige hjemmesiden véar4. Annonsen 14 som et banner gverst

pé nettsiden og sa slik ut:

I annonseperioden hadde vi en passiv tiltaksprofil som gjorde at folk kunne kontakte oss. Vi
hadde imidlertid ikke mulighet til selv & sende meldinger uten & ha blitt kontaktet forst. I den
forste annonseperioden publiserte vi ogsa to artikler om Nadheim pa Gaysir som 13 ute i en

uke hver pa nettstedets forside.

Den forste annonsekampanjen 1a ute i perioden 2. oktober 2017 — 31. mars 2018. I den
perioden ble annonsen klikket pa 5591 ganger. Den hadde en CTR (gjennomsnittlig klikkrate)

pé 0,12 %.

Til tross for at det var gode tall pa antall klikk fikk vi fa henvendelser og ikke alle var fra folk i

malgruppa. Vi mottok til ssmmen kun 23 henvendelser pa var tiltaksprofil. Henvendelsene

* Under den farste annonsekampanjen var ikke den nye hjemmesiden ferdig, vi opprettet da en
midlertidig kampanjeside med tilpasset informasjon.
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handlet om temaer som rad og veiledning knyttet til seksuell helse, lovverk knyttet til kjop og

salg av seksuelle tjenester, eget sexsalg og positive tilbakemeldinger pa var tilstedeveerelse. Vi
fikk ogsa en negativ tilbakemelding péa at vi var til stede pa Gaysir og en del henvendelser som
ikke var relevante. Sa vidt vi vet har kun en person oppsgkt Nadheim etter & ha lest om oss pa

Gaysir.

Den andre kampanjen gikk fra 17. oktober 2018 — 31. desember 2018. I denne perioden ble

annonsen klikket pa 1853 ganger og vi hadde en CTR (gjennomsnittlig klikkrate) pa 0.11%.

Alti alt ga annonsekampanjen lave resultater i form av henvendelser og besgk pa huset. Vi
tenker at det allikevel kan ha veert mange i malgruppa som har fatt informasjon om oss og at

det har en verdi i seg selv. Vi kommer allikevel ikke til 4 fortsette & annonsere pa Gaysir.

Vi kjerte ogsa annonsekampanjer pa to datingapper som retter seg mot homofile menn,

Scruff og Grindr.

Vi kjorte fem 2-ukers kampanjer pa Scruff og fire 2-ukerskampanjer pa Grindr. Kampanjene
alternerte i perioden 1. august 2018 til 30. november 2018. Annonsene linket til den engelske

hjemmesiden var.

Annonsen pa Scruff sa slik ut:

Selling sex?

At Nadheim we offer:
Condoms and lubricant
Rapid tests for HIV and syphilis
Advice and support

Anonymous. Safe. Free.

Learn More 0

Remiks
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Annonsen pa Grindr hadde denne utformingen:

) At Nadheim we offer: |

- Condoms and lubricant
- Rapid tests for HIV and syphilis

- Advice and support

Kampanjen pa Grindr hadde en CTR pa 0,82 %, mens kampanjen pa Scruff hadde en CTR pa
8,02. Vi vurderer allikevel at kampanjen pa Grindr var mer vellykket da den hadde naermere

13 ganger sa mange klikk. Grunnen er nok at Grindr har mange flere brukere enn Scruff.

Vi kjorte ogsa en 30 dagers annonsekampanje pa PlanetRomeo.com. PlanetRomeo er en
mgteplass for homofile og bifile menn og for transpersoner. Nettsiden har en egen underside

for eskorter. Annonsen s3 slik ut og linket til den engelske versjonen av nettsiden var.
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Hgsten 2018 provde vi ogsa ut annonsering pa Google. Dette fungerer slik at man velger ut

enkelte sgkeord som genererer en annonse. Man betaler for antall klikk pa annonsen.

Vi valgte ut ord som eskorte, sugardating, sugardaddy, sugarbaby, prostitusjon, samt navn pa

en del eskortesider.

Vi hadde flere varianter av annonsen, dette er et eksempel:

Det var flere utfordringer knyttet til denne kampanjen. For det forste var det vanskelig &
skille mellom de som selger og de som kjgper sex. Vi reserverte oss mot en del
ordkombinasjoner for & forsgke unnga dette, som for eksempel eskorte + Telemark, som

apenbart kom fra kunder.

Det var ogsa vanskelig & fa et hagyt antall visninger av annonsen fordi landingssiden, altsa var
hjemmeside, ikke ble vurdert som tilstrekkelig relevant i forhold ordene vi hadde valgt.
Antakeligvis er det fordi vi ikke bruker de samme ordene i annonsen som pa var egen
hjemmeside. Det at annonsen ble vurdert som lite relevant i forhold til nettsida gjorde ogsa at

klikkprisen for hver annonse gikk opp.

I tillegg var gjorde enkelte ord i annonsen var, som kondomer, det vanskeligere & fa
visninger. Dette er knyttet til at Google legger inn filtre pa enkelte ord som f eks er knyttet
opp til prevensjon. For oss vanskeliggjorde dette 4 kombinere mange visninger med a gi

presis informasjon.

Vi forsgkte ogsa a kjore denne annonsekampanjen pa flere sprak i ulike land, blant annet
Spania, Russland og Tyskland ut fra en antagelse om at folk ville sgke opp informasjon om a

selge sex i Norge for de eventuelt reiser hit. Disse annonsene fikk imidlertid sa fa visninger at
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vi antar at informasjonsflyten gar andre veier, for eksempel gjennom bekjente og andre
nettverk. Sgkeordene og annonsen var da utformet pa det aktuelle spréket og vi hadde lagt til

Norge og Oslo blant sgkeordene.

Erfaringene vi gjorde oss tilsier ikke at dette er en hensiktsmessig kanal for &4 nd ut med

informasjon
3.3.3 Annet

Vi har ogsa jobbet med digital synlighet pa andre méater. Under nesten hele prosjektperioden
har vi hatt en link til vare hjemmeside pa Realescort. Denne har vi fatt ha gratis og den

framstar slik pa Realescorts nettside:

Partner linker
RealEscort Global
HolidaySexGuide
Eskortejenter
OpenAdultDirectory
World Escort Index

Smittesjekk.no
Nadheim in Oslo
Pion-norge.no

KAST info om sexkjop
Andre gode nettsteder

En maéling i midten av august viste at over 40 % av trafikken til nettsiden var kom gjennom
denne linken. Dette er et veldig hayt tall, selv om det selvfolgelig er vanskelig a vite hvor

mange av de som klikker seg inn som er i var malgruppe, dvs selger sex kontra kjoper sex.

Vi har ogsa begynt med & inkorporere apper som WhatsApp, Line og Viber i det oppsekende
arbeidet. Line er mye brukt i det thailandske miljoet, mens WhatsApp er populaert blant
spansktalende brukere. WhatsApp gir for eksempel mulighet til & legge ut midlertidige bilder
og lenker i en statusoppdatering. Dette gjor at folk kan sjekke oss naermere ut etter a ha blitt
oppringt eller fatt en melding og kan bidra til & gke var troverdighet. Det gjor ogsa at vi kan

informere om aktiviteter og tilbud til folk som har lagt oss til i kontaktlisten sin.

Nar det gjelder sosiale medier som Facebook og Instagram har vi vurdert at disse kan bidra
til gi et inntrykk av hvem vi er og hva vi tilbyr, men at de ikke er egnet til & kommunisere
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direkte med malgruppa. Pa grunn av manglende mulighet for & veere anonym antar vi ogsa at

fa i malgruppa vil velge a folge oss.

3.4 Sosialfaglig oppfolging

Sosialfaglig oppfelging er en viktig del av Nadheims arbeid og har ogsa veert et sentralt tiltak i
prosjektet. Vi har i prosjektet jobbet med en tilpasning av oppfelgingstilbudet vart til

behovene og utfordringene slik det kom fram kartleggingen.

Gjennom kartleggingen har vi fatt en mer helhetlig forstaelse av situasjonen til de som selger
sex pa nett og hvilke utfordringer de meter, og det har gitt oss kunnskap til 4 inkorporere

dette i den sosialfaglige oppfelgingen.

Behovene og utfordringene som kom fram beskrives grundig i kartleggingsrapporten kapittel
3.3, men vi kan kort nevne temaer som voldsutsatthet og sikkerhetsstrategier, personvern,
utfordringer knyttet til 4 alltid veere tilgjengelig, ensomhet, seksuell helse, hjelpetiltak og

helsetilbud og praktiske spersmal rundt bolig og reisevirksomhet.

Gjennom kartleggingen ble det ogsa tydelig for oss at vi selv trengte kompetanseheving pa
feltet seksuell helse. Vi har derfor jobbet med egen kompetanseheving pa dette omradet i

2018, blant annet gjennom en hel fagdag for alle ansatte med sexolog Stine Kiihle Hansen.

Mange av de som selger sex pa nett i Norge er her kun i en kort periode pa grunn av
restriksjoner rundt opphold. Dette gjor at de har begrenset med tid de kan bruke pa a
oppseke hjelpetiltak. Dette var en av grunnene til at vi valgte & tilby hurtigtest for HIV og
etter hvert ogsa syfilis. Dette tilbudet startet opp i 2018. Til sammen har 67 personer benyttet
seg av tilbudet i prosjektperioden. Vi tilbyr i dag hurtigtest pa flere sprak, blant annet spansk,
thai og bulgarsk.
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3.5 Samarbeid med andre aktorer
Vi har i dette prosjektet samarbeidet med en rekke andre aktorer.

Forst og fremst har vi hatt kontakt og samarbeid med flere organisasjoner, virksomheter og
fagpersoner i forbindelse med kartleggingsarbeidet. Disse nevnes alle i

kartleggingsrapporten.

Fordi mange av de som selger sex pa nett er svaert mobile har det veert viktig a knytte oss
tettere til prostitusjonstiltak i andre deler av landet. Som en del av denne prosessen ble det
arrangert et to dagers samarbeidsmete i Bergen 4 — 5 april 2018 med
bymisjonsvirksomhetene FRI i Bergen og Albertine i Stavanger. I lopet av disse dagene
snakket vi om arbeidet vart pa ulike omrader, bade for & leere av hverandre og for & samkjore
oss bedre. Vi mgter mange av de samme menneskene og det har vert nyttig & samarbeide
tettere. Det har gjort det lettere a henvise til hverandre og det har senket terskelen for & dele
erfaringer. Konkret har vi for eksempel hatt kontakt rundt en rekke saker der folk har blitt
bortvist fra Norge.

Vi har ogsa hatt naer kontakt med prostitusjonstiltakene i Oslo, Prosentret og PION. Vi har
delt funnene fra kartleggingen med begge virksomheter, sykepleieren fra Nadheim har
hospitert pa Prosentrets helseavdeling og vi har fatt innspill fra PION til temaer pa temakveld
om seksuell helse. Et resultat av prosjektet er ogsa at sosialkonsulentene som jobber
oppsogkende pa nett pd Nadheim, Prosentret og PION har mgattes for a utveksle erfaringer og

koordinere arbeidet vart bedre.

Vi har samarbeidet med Olafiaklinikken om temakvelder om seksuell helse, henvisning av
brukere til testing av seksuelt overfarbare infeksjoner og om undervisning for ansatte om

seksuelt overfgrbare infeksjoner.

Vi har samarbeider med MSO (Medisinernes seksualopplysning) om temakvelder om

seksuell helse.

Vi har samarbeidet med Sex & Samfunn om & gjensidig henvise brukere og
erfaringsutveksling. En sykepleier fra Sex & Samfunn har hospitert pa Nadheim. Nadheim

har ogsa undervist pa et av Sex & Samfunn sine onsdagskurs.

Vi har samarbeidet med Aksept — senter for alle berort av HIV om opplaring og
gjennomfering av hurtigtest for HIV og syfilis.
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3.6 Workshops om seksuell helse

For & gke kunnskapen om seksuell helse i malgruppen ville vi arrangere undervisning eller

temakvelder for ulike sprakgrupper.
Det ble i prosjektperioden avholdt 5 slike temakvelder pa ulike sprak

Dato Sprak  Antall deltakere Kursholder

20.10.16 Spansk 10 MSO
Olafia
22.02.17 Thai 5 MSO

Overgrepsmottaket pa legevakta

20.11.17 Bulgarsk 16 Olafia
20.03.18 Norsk 1 Olafia
30.05.18 Thai 11 MSO

Temakveldene ble avholdt i Nadheims lokaler, bortsett fra temakvelden pa bulgarsk. Den ble
avholdt pd Metestedet i Skippergata.

I forkant av temakveldene brukte vi mye tid pa 4 informere i de aktuelle miljgene og snakke

om hvilke temaer som burde tas opp.

Pa selve temakveldene leide vi inn tolk. I tillegg var det en eller flere sosialkonsulenter til
stede som behersker spraket. Selve undervisningen varte i rundt halvannen time. Det ble tatt

opp ulike temaer og det var mulighet for a stille spersmal. Det ble servert, snacks, te og kaffe.

Vi opplevde at det & bruke mye tid pa a rekruttere deltakere til temakveldene i forkant var
viktig. Allikevel opplevde vi utfordringer med & mobilisere til temakvelden pa norsk. I forkant
sendte vi ut 52 invitasjoner pa sms til norske kvinner, men det var bare én som mgatte opp.
Dette er en gruppe som i liten grad kommer til Nadheim og som er svert opptatt av
anonymitet. Dette gjor at vi vil jobbe videre med & finne alternative méater & na ut med

informasjon om seksuell helse til denne gruppa.
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Erfaringene med bruk av tolk var delte, i to tilfeller fungerte det godt, i to andre tilfeller
opplevde vi at enkelte ting ikke ble oversatt riktig. Viktige suksesskriterier er a informere
tolken i forkant om hvilke temaer som skal tolkes. Vi opplevde ogsa at det i et tilfelle var

sveaert nyttig 4 ha en tolk som hadde erfaring fra & jobbe i helsesektoren.

Temaer som ble tatt opp var anatomi, utflod og soppinfeksjon, intravaginal vask, forebygging
av urinveisinfeksjon, seksuelt overferbare infeksjoner og hva som gker og reduserer
smittefare, test av seksuelt overferbare infeksjoner, prevensjon, overgangsalder, analsex,

kondombruk, HIV hurtigtest med demonstrasjon av testen og tilbud om testing.

Ved en workshop var ogsa to ansatte fra overgrepsmottaket pa legevakta med. De orienterte

om hva et overgrep var, reaksjoner knyttet til overgrep og overgrepsmottakets tilbud.
For a gjore tilbudet tilgjengelig for flest mulig var temakveldene apne for alle kjenn.

Det var opprinnelig planlagt seks temakvelder, men den siste ble utsatt. Grunnen var at var
kontaktperson pa Olafiaklinikken plutselig skiftet jobb og det ble vanskelig a fa tak i ny
kursholder pa sa kort varsel. Vi forsgkte & f& MSO til a stille opp, men det ble for krevende pa

sa kort varsel da det var midt i eksamensperioden deres.

3.7 Nettverksmgote med prostitusjonstiltakene

Det ble i 13 — 14 november 2017 arrangert en nettverkskonferanse i Stavanger for
prostitusjonstiltakene i Norge. Albertine, Kirkens Bymisjon Stavanger var arranger. Her la

Nadheim fram funnene fra kartleggingsrapporten.

I tillegg ble funnene fra kartleggingsrapporten presentert pA ROSAssvarseminar i Asker 28 —

29 mai 2018.

Nadheim deltok ogsa flere workshoper, herunder en med tema «Qutreach on social media;
Digital services — obstacles and possibilities», under samlingen for nordiske
prostitusjonstiltak arrangert av Pro-sentret, PION (Sexarbeidernes interesseorganisasjon og

Pro-Tiikupiste i Oslo 13 — 14 september.
P4 alle disse konferansene ble ogsa kartleggingsrapporten delt ut til deltakerne.

I utgangspunktet planla vi 4 arrangere en landsdekkende konferanse der funnene fra

kartleggingen ble lagt fram. Vi ansa imidlertid dette som overfladig da det pa kort tid ble

®> ROSA star for Reetablering, Oppholdssteder, Sikkerhet og Assistanse og drives av
krisesentersekretariatet. ROSA tilbyr bistand til personer utsatt for mennesekhandel.
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arrangert flere store konferanser der funnene ble lagt fram og/eller der sexsalg pa nett var

tema. Noe av midlene som var tiltenkt dette tiltaket vil derfor refunderes.

3.8 Kunnskapsdeling med helsepersonell

Hovedmalet i prosjektet var a sikre god og helhetlig ivaretakelse av den fysiske og psykiske
helsen til personer i malgruppen og kunnskapsdeling med helsepersonell var et viktig tiltak

for & neerme oss dette malet.

I utgangspunktet sa vi for oss a avholde ett eller flere seminarer rettet mot helsepersonell,
utarbeide et informasjonshefte, et pilotsamarbeid med et utvalgt legekontor eller DPS og

studenter i praksis som mulige elementer i dette tiltaket.

Vi kom underveis fram til at det ville veere mer fruktbart & jobbe i mindre fora med denne

tematikken enn a avholde et storre seminar.

I kartleggingsfasen snakket vi med brukere som hadde erfaring som pasienter i DPS. Deres
opplevelse var at de kunne mgte pa manglende kunnskap om sexsalg i dette systemet og at

det kunne handle om stigma, tabuer og feiloppfatninger om hvem som selger sex og hvorfor.

P& bakgrunn av dette gnsket vi & skape et rom der vi kunne apne for en samtale og sparsmal
rundt disse temaene. Vi utarbeidet et konsept for et frokostmeote der vi tenker at forholdene
vil ligge til rette for denen type dialog. To ansatte med henholdsvis sykepleie- og
fysioterapeututdanning jobbet fram konseptet basert pa tilbakemeldingene vi fikk fra

brukerne.

Tilbudet ble sendt ut til alle DPS-kontorer i Oslo hgsten 2018. Det har tatt tid & fa pa plass
konkrete avtaler, men ved utgangen av prosjektet er vi i dialog med Grorud DPS og Sendre
Nordstrand DPS om slike mgoter.

Vi hadde ogsa et magte med SOFT-teamet® hgsten 2018 der de fikk informasjon om
Nadheims tilbud. Det er planlagt et nytt mote med SOFT i 2019 basert pa opplegget som er
jobbet fram. Ved utgangen av prosjektet er det ogsa fastsatt dato for et mate med alle de
frivillige pa Helsesenteret for papirlese. De frivillige pd Helsesenteret er helsepersonell som

representerer ulike faggrupper ulike faggrupper fra hele helsesektoren.

I prosjektperioden har vi ogséd samarbeidet med en rekke andre aktorer innen helsesektoren.

Disse samarbeidene har vist seg & veere gode arenaer for gjensidig kunnskapsutveksling.

6 SOFT stér for storby- og flyktningteam og er et team organisert i Lovisenberg DPS, seksjon ambulant
virksomhet.
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Under prosjektperioden koblet vi oss pa et prosjekt i Kirkens Bymisjon som har som mal &
forebygge HIV blant migranter med sarbarhet for HIV og seksuelt overforbare infeksjoner”
for & kunne tilby hurtigtest for HIV til vare brukere. Som en del av dette samarbeidet har
Nadheim vert representert i prosjektgruppa som har mettes to ganger i aret. Denne gruppa
bestar av representanter for bymisjonsvirksomheter i Oslo som Aksept — senter for alle som
er bergrt av HIV, Primarmedisinsk verksted og Helsesenteret for papirlase, samt
bymisjonsvirksomheter i Trondheim, Stavanger, Haugalandet og Bergen. Som en del av
forberedelsene for a tilby hurtigtest har seks av Nadheims ansatte hatt opplaering og to dagers
hospitering hos Aksept.

HIV hurtigtest ble raskt et populert tilbud og vi utredet etter hvert muligheten for flere
testtilbud. I denne prosessen hadde vi naer kontakt med Olafiaklinikken og Aksept, og i juli
2018 startet vi ogsa 4 tilby kombitest HIV og syfilis. I den forbindelse hadde hele
ansattgruppa oppleering med en sykepleier pa Olafia om seksuelt overfgrbare infeksjoner. De

ansatte som testet fikk ogsa et eget undervisningsopplegg om HIV og syfilis

Naér vi har arrangert temakvelder om seksuell helse har vi brukt Olafiaklinikken eller MSO
som kursholder. I forkant av undervisningen har vi hatt tett dialog og spilt inn temaer basert
pa hva brukerne vare har gitt oss av tilbakemeldinger. I etterkant av kursene har

Olafiaklinikken tilrettelagt for avtaler om testing og for lavterskel henvisning.

Bade Olafiaklinikken og MSO har gjennom dette samarbeidet bidratt med sin kompetanse,
men ogsa gkt sin egen kunnskap om brukergruppa og fatt innblikk i relevante

problemstillinger.

Nadheim har en egen sykepleier ansatt og hun har i 2018 hospitert bade pa Olafiaklinikken
og pa Prosentrets helseavdeling. Hun har ogsa hatt flere mater med sykepleieren pa Albertine

— Kirkens Bymisjon Stavanger.

Videre har vi samarbeidet med Sex & Samfunn om kunnskapsutveksling og gjensidig
henvisning av brukere. En sykepleier fra Sex og samfunn har hospitert hos oss og fulgt en
oppsekende vakt pa nett. En sosialkonsulent fra Nadheim har ogsa hospitert pa Sex &

Samfunn.

En sosialkonsulent fra Nadheim var i januar 2017 foredragsholder pa Sex & samfunns
maénedlige arrangement «Onsdagskurs» der hun snakket om a jobbe oppsgkende og
oppfolgende med personer som bytter eller selger sex pa nett og hva de forteller om sin

fysiske og psykiske helse.

7 Dette er et storre prosjekt i Kirkens Bymisjon stattet av Helsedirektoratet
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I januar 2017 besgkte Nadheim helsestasjonen for kjonn og seksualitet pa Griinerlokka der

et av teamene var unge som bytter seksuelle tjenester pa nett.

I 2018 samarbeidet Nadheim med en medisinstudent ved Universitetet i Oslo om hennes
prosjektoppgave «Transpersoner som selger sex og deres egenopplevde seksuelle helse - en
kuvalitativ studie om helseforstaelse, beskyttelsespraksiser og bruk av helsetjenester».
Veiledere var Per Kristian Hilden og Anne Kveim Lie. Vi hadde flere moter i
planleggingsfasen av prosjektoppgaven og bidro med rekrutteringen av samtlige informanter

til studien.

Nar det gjelder studenter i praksis har vi hatt to psykologistudenter i praksis ett semester. De

fulgte det teamet som jobber oppsgkende pa nett under sin praksis.

Vi har ogsa hatt fire sykepleiestudenter i praksis i 2018. De har blant flere oppgaver ogsa fulgt

det teamet som jobber oppsgkende pa nett.

Vi har ogsa hatt et sosionomstudent i praksis som det oppsgkende arbeidet pa nett over flere

maneder.

3.9 Bruk av frivillige i det oppsgkende arbeidet

Nadheim har lang erfaring med bruk av frivillige og vi gnsket som en del av prosjektet a
bruke frivillige ogsa i det oppsgkende arbeidet. Vi deler ikke alltid samme sprak med de vi

kontakter, noe som kan gjore det oppsgkende arbeidet utfordrende.

Vi provde i en periode i 2016 ut en russisktalende frivillig i det oppsgkende arbeidet.
Erfaringen var at det var utfordrende for den frivillige &4 komme inn i arbeidet og fa oversikt
over Nadheims tilbud. Nar man jobber oppsgkende skal man vaere Nadheims representant og
det forutsetter at man har den tryggheten en god forstaelse av virksomheten gir. Samtidig er
det utfordrende for en frivillig & sette av tilstrekkelig med tid til 4 sette seg grundig inn i en
virksomhet. Mange av vare frivillige er studenter eller har en annen jobb ved siden av. Dette

gjore at den tiden de har til radighet er begrenset.

Etterhvert som vi utviklet metodene for det oppsokende arbeidet sa vi ogsa fordelen ved at
man kunne komme tilbake til den samme personene som hadde tatt kontakt i
utgangspunktet. Dette ga en trygghet og senket terskelen for 4 henvende seg. Dette er ikke

mulig hvis det er en frivillig som har tatt den forste kontakten.

En annen utfordring var at nar vi ikke hadde samme sprakressurser tilgjengelig ut over den
oppsokende vakta ga det svaert begrensede muligheter for 4 kunne tilby oppfelging.
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Vi opplevde ikke dette tiltaket som vellykket i forhold til malene vi hadde satt oss og velger

derfor ikke a fortsette & bruke frivillige i denne delen av Nadheims arbeid.

4. Resultater og resultatvurdering

Samlet sett har prosjektet vaert et stort lgft for Nadheims arbeid pé nett. Gjennom
kartleggingen har vi fatt kunnskap om de ulike nettarenaene der det tilbys seksuelle tjenester.
Vi har kartlagt malgruppas egne gnsker og behov for bistand og utviklet tilbudet vart i trad
med dette. Vi har videreutviklet metodene vére for oppsgkende arbeid. Vi har gkt var egen
synlighet, ikke minst pa digitale flater gjennom en ny hjemmeside og annonsering. Vi har
gjennom temakvelder, tilbud om hurtigtest for HIV og syfilis og individuell oppfelging
fokusert pa temaer som grensesetting, seksuelt overforbare infeksjoner og ivaretakelse av
fysisk og psykisk helse. Gjennom et utstrakt samarbeid med andre aktorer og deltakelse pa

ulike konferanser har vi delt funnene fra kartleggingen med det gvrige hjelpeapparatet.

Det er vanskelig a fastsla ngyaktig hvor mange i malgruppa vi har nddd gjennom prosjektet.
Nadheim er et lavterskeltiltak og de som kommer hit kan vare anonyme. Vi har imidlertid
noen tall. Vi har hatt 1215 kontaktpunkter med mélgruppa gjennom det oppsgkende arbeidet.
Mange av disse har tatt kontakt med oss for & hente kondomer og glid eller for individuell
oppfelging, men de eksakte tallene har vi ikke. 67 personer har benyttet seg av tilbudet om
hurtigtest. 43 personer har deltatt pa temakvelder om seksuell helse. Vi vet ikke hvor mange
som har kontaktet oss etter & ha sett annonser eller etter 4 blitt fortalt om oss av noen som

har blitt kontaktet gjennom prosjektet.

Den storst utfordringen for oss har veert a etablere kontakt med personer som bytter
seksuelle tjenester eller som opererer innenfor sugardating. Vi tror at mye av begrensningen
har bestatt i at malgruppen ikke selv har definert seg innenfor rammene av et
prostitusjonstiltak som Nadheim. Dette gjor at vi tenker at det nok ikke er vi som skal jobbe

mot denne malgruppa videre, men at en annen type virksomhet er bedre egnet.

Vi lykkes heller ikke med & etablere frivillige som en del av det oppsgkende arbeidet. De
erfaringen vi gjorde og slik metodikken i det oppsokende arbeidet utviklet seg tilsa at det

fungerte best om det var sosialkonsulenter som sto for denne oppgaven.
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5. Oppsummering og videre planer

Prosjektet har gitt oss ny kunnskap og nye erfaringer som vil bli definerende for Nadheims
arbeid framover. En rekke av de tiltakene vi har utviklet vil ogsa viderefores og
videreutvikles.

Hurtigtest for HIV og syfilis har veert et svaert vellykket tiltak, som har blitt mer og mer
etterspurt. Vi fortsetter a tilby dette i 2019.

Vi vil fortsette samarbeidet med DPS-kontorer og videreutvikle konseptet med frokostmeter.
Flere ny moter er allerede planlagt for 2019. Vi vil ogsa se pa muligheten av 4 tilby dette

konseptet til andre akterer innen helsesektoren.

Temakvelder om seksuell helse pa ulike sprak har vaert en suksess. Dette er et tiltak vi vil

viderefore og neste temakveld er planlagt i februar 2019.

Vi har gjort oss nyttige erfaringer med hva som fungerer og ikke fungerer innen annonsering.
Vi velger & fortsette med annonsekampanjer i 2019 pa Grindr og PlanetRomeo. Vi vil ogsa
fortsette & jobbe med sgkeoptimalisering gjennom & utvikle det redaksjonelle innholdet pa

hjemmesiden var.

Vi har i prosjektperioden startet opp samarbeid med en rekke andre virksomheter, bade i og

utenfor Kirkens Bymisjon. Dette er samarbeid som vi i stor grad vil viderefore.

Vi har erfart at internett som arena for salg av seksuelle tjenester er i stadig forandring. Dette
gjor at vi hele tiden ma jobbe for a veere oppdatert. Metodikk og tiltak ma folge en stadig
skiftende virkelighet om vi skal kunne fortsette 4 tilby tilpasset helse- og sosialfaglig bistand.
De erfaringene vi har gjort oss gjennom prosjektet har gjort oss bedre rustet til & mote disse

endringene.
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Introduction and background

11 Selling and exchanging sexual services online in Norway — mapping report
Selling and buying sexual services in Norway has previously been associated with
prostitution on the streets. However, the emergence of the internet and smart-
telephones as central communication channels and market-places in our society has
meant that the selling and exchanging of sexual services has increasingly occurred
online. The internet is an arena that can facilitate easy marketing towards customers,
with diverse services being more easily accessible for buyers via a variety of online
platforms. For those selling, the internet can often allow greater control and flexibility
over which services they provide and when. In addition, the internet can afford a much
greater degree of anonymity and discretion for both parties during the initial contact
phase (Cunningham & Kendall 2009, Larsdotter et al. 2011, Olssen 2010). This
anonymity also means that it is easier for those selling or exchanging sexual services to
conceal their activities from the outside world, be it friends, family or support
organisations.

Nadheim, run by SKBOS8, is the country’s oldest support centre within the field of
prostitution, offering low-threshold services for men, women and transgender
individuals with experience in selling sexual services. Outreach, individual support and
advocacy work have been the main three areas of Nadheim’s focus over the years. Since
2009 Nadheim has conducted outreach work on the internet. During this time we have
gained much experience and understanding around how sexual services are sold via the
internet in Norway. This experience has, however, often been anecdotal in character,
and has not been documented in a systematic enough way. Development of the internet
and online arenas where sexual services can be sold or exchanged has occurred rapidly,
and thus the few reports and studies that have been made in this area are in many ways
now outdated (e.g. Johansson & Turesson 2006, MacPhail et al. 2015, Tveit og Skilbrei
2008, Waage 2010).

Nadheim has specifically seen there is limited knowledge about potential new groups
who are selling or exchanging sexual services online, such as young people, men,
transgender individuals and transmigrants®. We lack knowledge regarding who they are,
their needs and what challenges they face, specifically related to selling or exchanging
sexual services via the internet rather than more traditional arenas such as on the street.
In addition, we do not know if our current methods for outreach online are optimal, if
they should be modified or new approaches developed. Therefore, in 2016 Nadheim
started a 3-year project titled: “selling and exchanging sexual services online - new
groups and arenas”10 funded by ExtraStifelsen. Since this project has started two reports
from Pro Sentret on young people who exchange sex as capital, and the selling of sexual
services online in Norway, have concluded that more knowledge is still needed in these
areas (Bjgrndahl 2017, Kock 2017).

® Stiftelsen Kirkens Bymisjon Oslo (SKBO) — Church City Mission
9 Migrants who regularly travel between different areas or countries, usually for work.
10 “sexsalg pa nett — nye grupper og arenaer”



The two main objectives for the “selling and exchanging sexual services online” project
are: to map and increase our knowledge of the different internet-arenas where sexual
services are sold and exchanged; and through this increased knowledge improve the
services we provide for people who sell or exchange sexual services online (see
appendix I for all of the projects objectives and specific objectives).

The mapping activities described in this report have been conducted as part of this
larger project which will be completed at the end of 2018. The main aims for the
mapping stage of the project were to: explore and describe online arenas where sexual
services are sold or exchanged; which groups are present on the different arenas; and to
understand these groups own needs and challenges relating to selling or exchanging
sexual services online. The findings relating to this part of the mapping stage are
documented in this current report and will be shared with other relevant actors in the
field e.g. Sex og Samfunn, Albertine, Pro Sentret.

1.2 Definitions and terminologies used in this report

The change from street-based prostitution to selling sexual services via the internet has
also gone hand in hand with challenging how our society traditionally demarcates
prostitution from other sexual relations. It is beyond the scope of this mapping report to
delve deeply into this discourse of how individual people and society as a whole define
and understand prostitution and other transactional sexual encounters today. However,
it is important that we are clear in our communication regarding certain concepts and
terminology that we will use within this report.

1. Selling and exchanging sexual services online

Selling sexual services online means that the initial contact or communication
between buyer and seller occurs via the internet, for example via an escort website
or a dating app. The different sexual services sold usually involve a physical meeting
but not always. For example, this can include showing your body or being watched
whilst masturbating via a web-cam. We use the term “selling or exchanging” since
the transaction does not always involve money, but may involve the exchange of
sexual services for other resources, such as a place to sleep, payment of tuition fees,
a gift or a holiday.

2. The different online arenas on the internet

The selling and exchanging of sexual services online occur on many different arenas
or platforms on the internet. Therefore, we do not view the internet as a single entity
or arena within this report, but explore and describe the various arenas within the
internet where transactional sex can occur.

3. Grey Zone



When we refer to the “grey zone” of selling or exchanging sexual services within this
report we are referring to either:

A. “The explicit selling or exchanging of sexual services for money or other
resources within grey zone arenas”. Grey zone arenas are websites or apps that
are not intentionally designed for, or explicitly aimed at, the exchange of sexual
services for money. For example, social media sites, online chat forums and
dating websites/apps would be considered grey zone arenas.

B. “The exchange of sexual services for resources in a way that is not always
perceived as, or considered to be, prostitution”. For example, sugar dating where
a holiday may be exchanged for sexual services.



Methods

2.1 Overview and limitations of the methods we used during this exploration and
mapping stage

Selling and exchanging sexual services online is a complex and dynamic process, which
can be difficult to navigate and understand as an outsider or observer. We purposively
chose a number of different methods as part of our mapping phase in order to gain as
broad, thorough and accurate understanding as possible of the current situation.

The different methods we used were:
1) Mapping of the different online arenas

2) Semi-structured interviews with key persons who have experience selling
or exchanging sexual services online

3) Semi-structured interviews with social workers from Nadheim

4) Outreach on the internet - Systematic review of field reports and
summaries
5) Collaboration and communication with other relevant actors

Each method had its own limitations and/or challenges. For example, mapping of the
different online arenas relied on predominantly passive and observatory techniques.
Knowing who is using different sites or apps can be difficult as many people do not
provide information about themselves (e.g. age, nationality) and some use fake profiles.
Understanding the details of how transactional exchanges were agreed upon and
actually took place could not be gained through this passive mapping strategy alone.

The combination of different methods meant that we were better able to complement or
fill in the holes when these methodological challenges or limitations arose. For example,
information gained through mapping the different online arenas was supplemented by
communication with other relevant actors and interviews with key persons - confirming
the most popular and relevant net pages and apps, adding those we hadn’t heard of, as
well as providing more detailed information into how transactions between buyers and
sellers occur.

In addition to the methods described above we have continuously reviewed relevant
literature regarding the selling or exchanging of sexual services online, with a special
focus on the Scandinavian area.

2.2 Specific challenges with mapping the Grey Zone of selling or exchanging
sexual services online

During the planning stage of the “selling and exchanging sexual services online” project
we had hoped to connect ourselves to key persons who used grey zone arenas to



explicitly sell or exchange sexual services online, or with key persons who exchanged
sexual services online for resources other than money. However, this strategy proved
difficult as we were unable to connect with any potential key persons who exchanged
sexual services for resources other than money via grey zone arenas. This may be
because they did not perceive or associate their activities with prostitution, and thereby
may have been reluctant to engage in dialogue with Nadheim, which is a support centre
that is directly associated with prostitution. The key persons we did connect with nearly
exclusively used escort sites rather than “grey zone arenas” such as sugar dating apps as
they were deemed too energy and time-consuming, and were often associated with
higher levels of risk-taking. Due to these challenges the majority of our findings
regarding the grey zone arenas and those who operate within the grey zone arenas is
predominantly based upon passive mapping of these different websites and apps, the
field reports from the Outreach-work online, as well as communication with other
relevant actors in the field.

2.3  Ethics

Some of the arenas we mapped included websites or apps that were not part of the
traditional escort arena or fell within the grey zone arenas. With this in mind, it was
deemed important not to assume that all arenas actually included the exchange or
selling of sexual services, or that all of those who used them were actively involved in
selling or exchanging sexual services. We believed that it was important to be clear from
the beginning with who we were, so that no one would make contact, mistaking us for an
individual person not an organization. When we conducted our systematic mapping of
the different arenas, we adjusted our approach according to the requirements or
demands of the various websites/apps. Some sites did not require a log in or profile, and
we were therefore able to actively explore and map these. Others required a profile in
order to access them, and we therefore created a Nadheim profile detailing who we
were and why we were on the website/app. If we were unable to create a “Nadheim”
profile we created anonymous profiles which enabled us to passively explore how the
site or app operated, and how likely it was that some users sold or exchanged sexual
services for money or other commodities via the website or app. When using our
anonymous profiles we did not actively interact or communicate with other users so as
not to mislead anyone.

We were also aware of the potential vulnerability specifically for the key persons who
participated in the semi-structured interviews. Selling and exchanging of sexual services
is regularly seen as a taboo topic with stigma often being attached to those involved. The
project’s goals will of course never be more important than the well-being of our
service-users. Thereby it was important for us to maintain confidentiality of those we
spoke to, and be very clear that they were to only share information with us that they
wanted to. We also gave each participant opportunities to change their mind about
participating, reassured them that they could withdraw their participation at any time,
or choose to not answer specific questions, without giving a reason and without having
any impact upon their relationship with Nadheim. Furthermore, all of the participants
were given the opportunity to read through the transcript of their individual interview -
thereby being able to change any misunderstandings or delete sections that they did not
want included in the analysis process. Only one participant asked to read through their
interview transcript and they did not request any revisions. All notes from the



interviews were deleted after this process and the transcribed interviews were stored
on a secure database, to be deleted when the final project is completed.

2.4 Mapping of the different online arenas

Between January and August 2016 active searches and reviews of different types of
online arenas were conducted. These searches were informed by the experience gained
through Nadheim'’s ongoing outreach-work online, informal conversations with key
persons as well as participation in different online chat forums which explored members
experiences and opinions of various arenas, websites and apps. Furthermore, reports,
articles and documentaries within the general media regarding selling or exchanging
sexual services online were actively monitored.

Between October 2016 and February 2017 systematic exploration and mapping of the
most relevant and widely used websites and apps, as determined from the initial
mapping phase, was conducted. Searches for new or emerging websites and apps were
regularly conducted throughout this period. A template was used to guide the systematic
mapping (see appendix II), which included various topics such as: descriptions of who
was using the website or app; how contact and transactions between the buyer and
seller occurred; who operated the website or app; and development of contact with

Nadheim, if relevant.

The main websites and apps we mapped included (note this list is not exhaustive):

PlanetRomeo.com
RentMen.eu
RealEscort.eu
Escort-date.eu
Hotescort.no
escort-norway.com
norwayescortzone.com
noway.escortnews.com
Sugardaters.no
Datesugarbabies.com
Meetasugarbaby.com
Sugardaddyoslo.com
Gaysir.no

Eros.no

Noresk.com
Nakenprat.com
Escupido.com
MaxErotica.com
Badoo.com

C-date.no
Daddyhunt.com

Guyz

HappyEnd
Instagram.com
Scruff.com
Tinder.com

Tumblr.com
Twitter.com
Grindr.com
Sinful-moments.com
Moteplassen.eu
Knullsiden.com
Rampetepiker.no
Badults.no

Be2.no

Fristemeg.no
Zooste.com
Hemmeligekontakter.com
Flirtfair.no
Qruiser.com
escorte-forums
forums-free.com



In addition: various individual home pages, pornography sites and blogs were included
and explored.

2.5 Semi-structured Interviews with key persons who have experience selling or
exchanging sexual services online

Between March and August 2017 we conducted 10 semi-structured interviews with
different individuals (key persons) who have or have had experience of selling or
exchanging sexual services via the internet in Norway. Each interview lasted between 1-
3 hours and took place at Nadheim in a private and quiet room, at a time that was
convenient for the participant. One person conducted the interview, whilst another
wrote notes. We purposively chose not to use an audio-recorder. The interviews were
conducted in Norwegian or English depending upon the participants preference. Due to
time and resource-constraints we were not able to conduct interviews in other
languages. The participants were not paid for their time, however, refreshments were
provided during the interviews. A conversation-guide was used (please see appendix III)
with themes including: knowledge of different websites/apps, security strategies,
separating private and work life, and contact with Nadheim or other services.

Some participants were active service users of Nadheim, others were contacted through
Nadheim’s Outreach-work online, whilst others had been to Nadheim to collect
condoms. Each person was asked to participate in an interview as it was felt that they
could offer interesting, useful and pertinent insight into the selling and/or exchanging of
sexual services online in Norway. We only included those who had a good command of
either Norwegian or English, and we did not include or approach anyone who was under
18 years of age as Nadheim only provides services for those over 18 years of age.

All of the potential key persons we approached about participating in a semi-structured
interview agreed to participate. Many of the participants who spoke with us described
afterwards that the interview had been a positive experience and they were happy to be
assisting Nadheim in improving the services that we offer. For some it was also an
opportunity to discuss and share a side of their life that they cannot always discuss so
openly with friends or family. All stated that they were happy to be contacted by
Nadheim again in the future regarding our project.

To ensure confidentiality this report will not describe the individual participants in
detail but give a brief description of the group. In total we interviewed 6 women, 2
transgender women and 2 men, aged between mid-20s up to mid-40s. The participants
were from a variety of countries and regions including Norway, Russia, Ukraine, South
America, Africa, Southern Europe. They had various residency statuses and thus varying
rights to healthcare, welfare, access to work etc. Some lived in Norway permanently,
others temporarily, whilst others only for short periods, travelling in and out of the
country. Some lived only in Oslo, whilst others travelled around Norway. Some earned
money solely through selling sexual services, others had other income-generating
activities, whilst others no longer sold sex. Some had sold sex for many years, whilst
others for only a few months. All had recent experience (within the last year) or were
currently selling or exchanging sexual services online.



After each interview was transcribed, the project team!! read through each interview
together. This enabled any misunderstandings to be discussed within the team, and
provided an opportunity for discussions around how to improve the interview
technique. In addition, new themes were identified and the conversation-guide adjusted
or altered to include these new topics.

2.6 Semi-structured interviews with social workers from Nadheim

In-depth interviews were conducted with 5 social workers based at Nadheim who have
experience working with people who sell or exchange sexual services online in Norway.
The interviews took place between October 2016 and January 2017, with each interview
lasting between 1 -2 hours. The interviews were audio-recorded, and conducted and
transcribed by a member of SKBO development department. The main themes discussed
were: experience with different online arenas; who they meet via the different arenas;
changes in groups over time; needs or challenges highlighted.

" The project team within this interview-phase consisted of three members of Nadheim’s staff, and
one member of SKBOs Development department
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2.7 Outreach on the internet — systematic review of field reports and summaries
Nadheim has conducted Outreach-work Online since 2009. This occurs 1-2 times per
week, usually in the late afternoon and evening. During these sessions members of the
Nadheim team log on to the various escort websites, and either send a message or ring
different profiles or adverts. A brief description is provided, explaining who is ringing
and why, what services Nadheim offer, and where Nadheim is located. An SMS or
WhatsApp message is usually sent before or after a phone call, clarifying who was
ringing and their contact information. Mapping, establishing contact and providing
harm-reduction information are the three main aims for this outreach work. The team
regularly look for new websites or apps, and explore them to see if they are a relevant
platform for the outreach work.

Some conversations are very long, others very short, and many do not answer their
phones - all for various reasons. The language-skills available within the Outreach-
online team are English, Norwegian, Spanish and Thai. There has also been a Russian-
speaking volunteer at some points during the mapping phase. During or after these
Outreach evenings some of the people who have been contacted come into Nadheim
either to pick up condoms and lubricant, others have questions around topics such as
customers, health, migration, Norwegian laws or the police.

After each Outreach evening a field-report is written detailing who the team came in
contact with (including gender and nationality if known) and via which website/app,
what conversations or themes were discussed and plans for further follow-up if needed.
In addition, the team discusses how they could improve their individual “Outreach”
techniques, what is done well as a team and how the process could be improved.

As part of the mapping for this project a summary of the field reports was made. Each
field report from January 2016 through to March 2017 was re-read by a member of the
project team. Nadheim came in contact with 408 people through their outreach work
during this time. A summary was written from these field reports with a focus on:
description of the different arenas; Is anything changing? Who do we meet and where?
Explicit needs from those we are in contact with; Our reflections on the conversations
and implicit needs identified. In addition, prerequisites for successful outreach methods
were identified in order to improve future outreach sessions and methodologies used.
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2.8  Collaboration and communication with other relevant actors

We have been in contact with a number of relevant organisations, groups and
individuals. These communications have provided an opportunity to inform them about
Nadheim, our current services and how we hope to work in the future, as well as make
our “selling or exchanging sexual services online” project known within the various
professional environments. Collaboration with these relevant actors have assisted in the
planning and development of our project, as well as during this mapping stage where we
have learnt about their different experiences and knowledge regarding selling and
exchanging sexual services online.

To date we have been in contact with or met the following people or organisations:
Albertine, Sex og Samfunn, Pro Sentret, Olafiakilikken, PION, Anne Grytbakk, Arne
Krokan, KRIPOS, Griinerlgkka helsestasjon, FRI, Skeiv Ungdom, Uteseksjon, Pegasus,
Anette Brunovskis, PRO Tukipiste, Helseutvalget, MSO, Jim Hgyen - Gaysir,
Voldtektsmottaket pa legevakten pad Oslo, 1000 mojligheter, Mikamottagningen
Goteborg, Mikamottagningen Stockholm (please see appendix IV for more detailed
information).
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Findings

The information and knowledge gathered through all of the different mapping activities
discussed above have been combined together to form these findings. Some of the
findings will not be discussed in detail within this report, but will be used internally
within Nadheim. For example for service development purposes such as improving our
methods and tools for our outreach-work online.

3.1 Overview and description of the different arenas where sexual services are
sold or exchanged online in Norway

This section will give an overview of the different arenas and describe the most relevant
websites or apps used in Norway where the selling or exchanging of sexual services
online has been indicated to occur. The online arenas we have included are: dating
websites and apps, sugar dating websites, chat, discussion-forums and online
communities, blogs, pornography websites, individual homepages, other forms of social
media and escort sites. This list of different online arenas where sexual services are
probably sold or exchanged is not exhaustive nor static, but includes what we believe to
be the most relevant and widely used in Norway at this point in time. Many of the
individual websites and apps that we chose to explore can often be placed within a
number of different arenas. For example, some social networking sites include elements
from dating apps as well as chat or discussion forums. We have placed them under the
arena we felt was most applicable to our mapping process. Websites or apps that are not
included in this findings section were deemed non-relevant for a number of reasons.
These included: they were non-legitimate websites/apps, or were no longer functional;
very few people in Norway used the website/app; they were too difficult to map due to
ethical reasons (e.g. we were unable to conduct a passive mapping or clearly indicate
that Nadheim is an organization and not an individual), or there was little or no
indication of the direct selling or exchanging of sexual services via that website/app.

Dating websites and apps

The majority of dating websites or apps appear to operate as straight-forward dating
sites. Despite lots of sexualized content, many users are only looking for a date, hook-up
or a potential relationship, not to sell/buy or exchange sexual services for money or
other resources. However, some of the key persons we spoke to stated that when using
dating apps to meet a potential partner they have been asked about selling sex, even
though they were not originally on the website/app with this in mind. There are many
sites that are not legitimate or serious, with numerous false profiles, as well as
automated messaging where one needs to pay to be able to see or respond to a message
from another user/profile. Searching for people who are aiming to sell or exchange
sexual services via dating websites and apps is very challenging and time-consuming.
Below are the main dating websites/apps that are currently used in Norway and were
found to be potentially associated with the exchange or selling of sexual services online:

Tinder - Tinder is a free location-based online dating app. It functions by
showing photos of potential matches who are in close proximity to the user. The
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user then “swipes left” on the photo if they are not interested in the other person,
and “right” if they are interested. If someone who the user indicated that they
were interested in also “swipes right”, the app informs them immediately. The
two users are then encouraged to contact each other. Tinder uses the phones GPS
to ascertain the users geographical location and their Facebook information to
create a profile. As with most apps, Tinder is constantly evolving. For example,
Tinder has recently integrated Instagram, so that people can view more about
their potential dates life. Some profiles on Tinder are very sexually suggestive
and it is quite clear that many people use Tinder in order to meet someone to
have sex with. This does not mean that there is necessarily an exchange of money
or other resources in these situations. Some users of Tinder have contacted us via
our Nadheim-profile stating that they have received many offers for buying sex,
but have never acted upon these. Other actors in the field have also confirmed
that many offer to buy or sell sexual services via Tinder.

Grindr - Grindr describes itself as “the world’s largest social networking app for
gay, bi, curious and queer men”. The app is free but there is also a subscription-
based version, and its main function is as a location-based dating app. The app
uses the phones GPS system, allowing the user to see who in their near vicinity is
also on Grindr, and contact them if they are interested. Grindr can be linked to the
users Instagram, Twitter and/or Facebook account. We know that Grindr’ is used
by some people as a platform to sell or exchange sexual services for money or
other resources, but it is difficult to say concretely to what extent and frequency
this occurs.

Sugar dating websites

Sugar dating websites are targeted at those who are looking for a beneficial relationship.
[t usually involves an older man who is “economically stable”, known as a Sugar Daddy,
and a younger (beautiful) woman, known as a Sugar Babe. Sugar Mamas and Sugar Boys
do exist but not as frequently. Although the explicit exchange of sexual services for
money (or prostitution) is forbidden on these websites, we know that some people do
use these websites in order to sell or exchange sexual services for money or another
form of compensation. Some key persons we have spoken to have had their profile
deleted from a Sugar Dating website after explicitly writing how much money they
charged for selling their sexual services. They therefore use different code words and
phrases or explicitly sexual photographs to demonstrate that they are looking for a
transactional exchange of sex for money or other resources.

Many people have told us that they do not like to use these websites to earn money and
prefer clear-cut transactional deals. They are often deemed to be an inefficient way to
earn money as long dates or holidays can be time and energy-demanding, as well
resulting in the loss of potentially-earned money from other customers. These situations
are also considered to be more risky as many customers want more than the person
selling is willing to give e.g. sex without a condom as they want the real girlfriend
experience.
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The most popular and relevant Sugar Dating website in Norway at present is
Sugardaters.com.

SugarDaters.com - SugarDaters is described as “a serious dating site, especially
targeted at those searching for a beneficial relationship”. It is a Danish website
that was created in 2013, with the Norwegian branch opening in 2014. It claims
to be the biggest sugar dating website in Scandinavia. It is free for Sugar Babes to
use this site. They make a profile which includes a photograph and information
about themselves, such as height, weight and education level. They can also write
a brief profile text which usually includes information about their own interests
and what they want from a sugar daddy/mama. It is also free for Sugar Daddies
or Sugar Mamas to create a profile and start searching, however, they must pay in
order to communicate with potential Sugar Babes. The first contact is usually a
message via SugarDaters, but many profiles suggest using other forms of
communication such as Snapchat or private email.

SugarDaters.com explicitly states that sugar dating is not a form of prostitution,
and some profiles on the website state very clearly that “sex is not on offer”.
However, it is clear that many who have a profile on this website do expect the
exchange of some sort of resource in return for sexual services provided.
Whether these individuals view this to be a form of prostitution or not is
unknown. Some profiles are more explicit than others, stating exactly what they
expect in return for services provided e.g. money for studies, luxurious gifts, or
trips to a spa or a holiday.

Chat, discussion-forums and online communities

We have chosen to combine chat, discussion-forums and online communities in this
report. Although these sites can function in different ways, many of the websites we
found functioned simultaneously as discussion-forums, chat websites as well as a
general social networking community. They are typically online platforms for people
with similar experiences, interests or lifestyles to meet or communicate. Although they
do not allow or advocate the selling of sex or prostitution via their sites, there are a
number of different chat forums and online communities where the exchange or selling
of sexual services can, and potentially does, occur. However, it is difficult to ascertain to
what degree this actually happens on the various individual sites. The main
websites/apps within Norway to note are:

Nakenprat - A Norwegian online community with forums, groups, erotic chat -
with or without web cameras, erotic internet-shops, links to pornography sites
etc. The forums typically include: users uploaded photos or films with
pornographic content (both of themselves and others); adverts where users
search for sex partners and; individual sale-forums where items or experiences
such as urine, used underwear, photos, videos, skype or webcam shows, are sold.
Itis free to register and has a minimum age limit of 18 years.

It is difficult to say concretely that selling or exchanging of sexual services
between people who have met on Nakenprat definitely occurs, as many
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conversations take place within private forums/chat rooms/private messages.
However, there are many who “hint” at buying/selling/exchanging sexual
services on the open forums. Many people state that they have an apartment
where they can meet, or they suggest meeting at a parking place, spa or public
toilet. We do not know if money or other resources are exchanged for sexual
services at these meetings.

Eros - An online chat site. Users can go into various chat rooms with different
themes e.g. 20+ (best for those aged between 20-30 years), BDSM12 or Fetish, and
talk with all the others who are logged into that room for a joint chat. These joint
rooms have a moderator. You can also ask to talk privately in a closed room with
others - the private rooms do not have a moderator. It is popular to use webcams
during these private discussions. Some people also have webcams on during the
public chats.

It is free to register on Eros and users must be 16+. Many use a nickname - some
of which can be quite sexually suggestive e.g. “slave searching for assignment”
“lettpult dame sgkes (searching for an easy-to-fuck lady)” “suger deg (will suck
you)” “liker yngre jenter (I like younger girls)”. At the time of our mapping the
majority of users were registered as 50+, with roughly 90% of users registered as
male and most communicated in Norwegian.

It is very time-consuming to find someone who explicitly sells sexual services via
Eros, but there were many who indicated that they wanted to buy sexual services.
Our impression is that many use this site to discuss fantasies and fetishes, rather
than the explicit transaction of sexual services. This impression has been further
strengthened since none of those we interviewed mentioned Eros as a site they
were familiar with.

Gaysir - This is Norway’s largest net community and meeting place for gay,
bisexual and transgender people, with many active users. It is free to create a
profile on this website, and has an age-limit of over 16 years. There is a forum for
people to discuss different topics as well as an online shop. A large part of
Gaysir's communication deals with sexuality, including exploration of sexual
identity, exchange of experiences and nude pictures. Although Gaysir have a no-
tolerance policy for prostitution on their site, inquiries or requests for selling or
buying sexual services do occur. We cannot concretely say how many of these
requests result in people actually selling or exchanging sexual services for money
or other resources.

From our initial mapping, there are very few who use a blog to directly sell or exchange
sexual services online in Norway. The majority of bloggers who did discuss selling or
exchanging sexual services had not been active for a number of years. Those who were
active often used their blog to “tell about their secret life”. Those that did directly use
their blog to sell or exchange sexual services, often had a link to: their own individual

12 Bondage and Discipline (BD), Dominance and Submission (DS), Sadism and Masochism (SM).
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homepage; and/or an advertisement on an escort website; and/or a “net shop” where it
was possible to buy items such as used underwear.

Pornography sites

There are many pornography sites available where there could be an association with
selling sex. Several websites have adverts for the sale of sex, where you must be a paying
member of the page in order to reply to an advert. Our impression is that there are many
false adverts. There is no clear indication that pornography sites are key platforms for
people to organise the selling or exchanging of sexual services between individuals.
However, there has been an increase in individual profiles on escort websites linking to
pornography-style videos, via different sites such as pornhub, youtube, youporn and
vimeo. In addition, through our interviews with key persons it has been suggested that
pornography potentially influences the services customers request.

Individual homepages

There are many different types of homepages where people can advertise the sale of
sexual services. Unlike advertising on an escort page, those who use them can customise
or individualise the design of their page. Some people use portals such as
eskortejenter.net or escortbook.com to advertise their homepages. Others are
completely independent (i.e. you create the webpage independently - suggesting
knowledge about how internet webpages function and resources to keep one up and
running).

Most homepages appear to be run by individual people who also advertise on escort
sites but use their homepage to give customers more information or show more photos
as a form of marketing strategy. Most of the individual homepages we have found are
advertised via different platforms. For example some on RealEscort will have a link to
their own homepage, whilst others will have a link to their homepage from their
Facebook, Instagram or Twitter account.

Other forms of social media

There are many forms of social media where people can connect with each other online.
People who sell sexual services predominantly use these different platforms as a way of
advertising or marketing their services online, and often direct potential customers to
another platform or website e.g. homepage or profile on an escort website. It is
challenging and time-consuming to find people who exchange sexual services for
resources other than money via these social media platforms. Below are the main social
media websites/apps that are currently used in Norway and were found to be associated
with the exchange or selling of sexual services online:

Instagram - an app used globally for people to share photos and experiences
with friends, family and followers. Although there are many adverts for official or
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professional escort sites, it is very time and energy-demanding to find individual
people who sell or exchange sexual services via Instagram in Norway specifically.
Therefore, Instagram appears to be predominantly used as an additional
marketing tool for many who sell sexual services online, rather than the main
platform where the initial contact or transactional exchange of sexual services
occur. We only had access to profiles that were public or open on Instagram,
therefore we could not map private or closed profiles where the exchange of
sexual services were potentially occurring.

Twitter - an online social networking tool, where users post 140 character
messages (tweets) of what is going on in their lives along with links to things they
think are interesting, funny or useful to their followers. It is fairly easy to find
individual Twitter accounts of people who sell sexual services online, by
searching for #escort, #sexworker, #escortoslo for example. Many use Twitter as
a form of advertising or marketing, and usually signpost potential customers to
their individual homepage or to an advert they have on an escort website.

Messaging apps and other online communication tools

People selling or exchanging sexual services online do not meet potential customers via
online messaging apps, however it is worth including them since they are regularly used
as a form of communicating with customers, replacing for example traditional SMS
messaging. WhatsApp, Viber, Line and Kik were the most commonly named during our
mapping phase. These apps are particularly useful for people who travel between
different countries as they can use the same WhatsApp account (for example) in the
various countries they are in. In addition, they avoid potentially expensive data charges
if the user has access to free WiFi or has adequate data capacity. Furthermore, they also
allow unlimited messages to be sent, as well as the ability to exchange videos, photos,
GIFs and emoticons. Snapchat and skype web cam shows are also commonly used as
forms of communication or means of selling or exchanging sexual services online.

Escort websites

There are a few main escort websites currently dominating the Norwegian market. Some
websites are mainly aimed at women or transgender individuals selling sexual services
to men, whilst others are predominantly aimed at men selling sexual services to men.
Some people advertise on a number of different escort sites, whilst others will have
multiple different adverts on the same website. This is usually a marketing strategy, as
although they need to pay for each additional different profile, it means they can alter
their various adverts to appeal to a wider range of customers, thereby increasing their
chance of paid work.

Most adverts have a brief description and photos of the person advertising. Some people
use real photos with their faces clearly showing, others blur out their face or identifying
features, whilst others use fake photos. Many of the escort websites have a feature so
that those advertising can have their photos verified by those running the escort
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website. Some people use a video as an additional advertising technique. Customers can
contact those selling by sending a message via the escort website, however many of
those advertising have additional or preferential methods of communication e.g. SMS,
phone calls, Snapchat or WhatsApp.

Residency status and travel

Among those who advertise on escort websites we know that they have various different
residency statuses, which impacts upon what rights they are entitled to in Norway, and
also how long they are allowed to stay. The largest proportion of people advertising as
escorts in Norway are located in Oslo, with Bergen and Stavanger being the other main
cities. Some people stay in one location, but we know that many are very mobile, either
travelling between different cities in Norway, or in and out of different countries. Those
we have met at Nadheim who travel regularly in and out of Norway often stay for a 3-4
week period before moving onto another EU/EEA country or returning home. Most of
the escort websites have an option for those advertising to have a travel itinerary
showing which Norwegian cities/towns or countries they plan to travel to, and when.

Accommodation, incalls and outcalls

Some people work alone, others in pairs or with a friend or colleague. Some share
customers, others work entirely independently. Many people work from a shared
apartment as this can be considered safer, although many also point to the fact that
renting in Norway is expensive so it is cheaper to share with someone else. Some people
meet customers in their own apartment as incalls, others have two separate apartments,
where they live from one and work from the other. Some people meet customers as
outcalls, so may meet at the customer’s own apartment, a hotel or a sauna for example.
Some people who travel around between different European or Norwegian cities will
use online rental websites such as Airbnb in order to rent an apartment to work from for
a few days or weeks. Some people will actively advertise their need for an apartment to
rent via their escort profile. Others rely on word of mouth through friends and
associates, or information provided by current or potential customers.

Human trafficking, organised work and agencies.

We know through contact with the Norwegian police that human trafficking for
commercial sexual exploitation does occur within online prostitution, however, through
our mapping activities we are unable to say anything tangible on this situation. We
suspect that the most vulnerable people, with the least resources, often lack the time or
freedom to talk with those who ring from Nadheim as part of our outreach-work online.
In addition, those with limited knowledge about their rights or whose movements are
restricted or controlled by someone else may be too scared to talk with us as they do not
know who we are and what we want.

Although we cannot say anything concrete regarding human trafficking within online
prostitution, our mapping activities have shown that there are different degrees of
organisation of those who sell sexual services online. Some profiles have the same or
very similar-looking photos, profile-texts or phone numbers as other profiles, which
could be suggestive of some form of organisation. However, profiles that are similar to
others is not always indicative of one individual being controlled by another person.
Some people report copying the text from other profiles or stealing photographs from
other people. A few people have told us how they help others to write their profile text,
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or have received help themselves, typically due to limited computer or language skills.
Some people have reported paying for a “package”, which can consist of airplane tickets,
a telephone and sim card, provision of an apartment to work from, having photographs
taken, text written and a profile on an escort website prepared and set up.

Agencies are another service some people use when selling sexual services online via
escort websites. We have specifically heard about agencies from Russian women we
have met through this project. These agencies will usually have a secretary who will
answer a number of different phone numbers and messages, organising transactions
with different customers. Many have pointed to disadvantages when working for
agencies, such as: lack of control over which customers they take, this can result in a
security risk as they are unable to evaluate potential customers; “regular customers”
may be given away to another person working; they can lose control over their photos;
and in addition they pay for these services.

Obtaining and sharing information among people selling or exchanging sexual
services

Some people who sell or exchange sexual services online via escort websites are not in
contact with anyone else who sells or exchanges sexual services online. Other people
share useful information and contact details with others from a similar group e.g.
Russian women, or those within the Latin-American environment. Information shared
may include details of dangerous customers, or apartments where it is possible to sell
sex from. Some people meet directly face to face or are part of a closed-group online e.g.
communicate via WhatsApp or a discussion forum. Many have stated that customers are
often an important source for information such as, advice for travelling around Norway,
and information regarding hotels or other places they can work from. Some report being
offered a place to rent directly from customers, a few of whom expect to have sex in
addition to a paying lodger. Some people have contact with support organisations and
various health organisations within Norway, whilst others have contact with support
organisations in other countries.

The main escort websites currently being used in Norway are:

RealEscort.com remains the most dominate and widely-used escort site in
Norway at present. It is free to use this site and you do not require a profile to log
in as a customer. It is run by BLS Advertising GmbH in Germany and operates in a
number of different countries including Denmark, Sweden, Russia and Poland.
Norway has, by far, the largest number of people advertising. At the time of our
mapping, people who wanted to sell sexual services were able to create a profile
and pay for the number of days that they wanted their advert to be available on
the site e.g. 750NOK for 15 days. There are also options to pay additional fees for
a “premium-placed advert” i.e. so that your advert appears on the main page.
Those creating a profile have the option of using different credit cards, including
prepaid credit cards such as “SpendOn Prepaid Credit Card” which are available
at Norwegian shops such as Rema1000. This option means that you do not need
to use your own personal credit card and personal identification. It is free for
customers to use this site.
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When we conducted our mapping, the majority of those advertising were women,
transgender women and clinics (clinics are usually individuals offering some sort
of massage). On average, there were not as many men (who usually sold sexual
services to women or couples), couples (a man and woman selling together), or
duos (typically two women selling together) advertising. The number of agencies
(Thai massage parlours) advertising fluctuates constantly.

As a customer it is possible to conduct an advanced search. This could include, for
example, nationality, gender, age, which services an escort provides, language
spoken, those that have validated pictures only, or appearance e.g. eye colour.
There is an option to leave reviews for individual escorts. Some people turn this
function off. Some also have a blog page through RealEscort detailing for example,
experiences they have had, different customers, travel plans and additional
information about services they offer. It is normal for people to write what prices
they charge, which services they charge and what expectations they have about
the appointment e.g. clean, hygienic customer with condom only. It is also
possible to have a video linked to an advert on RealEscort.

Escort-date.eu - a smaller, less-professional and cheaper escort site in
comparison to RealEscort. However, it still has a number of active users with a
variety of nationalities. It is free to view/search for an escort but you need to pay
if you send a private message or contact anyone. It is predominantly women who
advertise on Escort-date, but it is also possible to search for: boys, lesbians,
transgender individuals, gays, massage salons, (strip-tease) clubs and duos.
However, when we conducted our mapping there were no lesbians, massage
salons or duos advertising. Most people did not write their prices on their profile.
When we conducted our mapping, the majority of people advertising were based
in Oslo, with a few in other areas of Norway represented. Some people also had a
“travel diary” indicating where they plan to be working over the next few days or
weeks. Many travelled internationally.

Planet Romeo.com - (previously known as Gay Romeo) is described as a “social
network for gay, bi and transgender people”. It is used to search for friendship,
dating, clubs, and other things. It has 1.8 million users in 192 different countries.
It can be used as a website or as an app. The website version includes a specific
link to an Escort site where you need a profile to access this link. The app version
does not have a link to the Escort site.

Planet Romeo functions mainly as a dating website, with some people are looking
for friendship, others for a “hook up”, and others for a more serious relationship.
As with the other dating websites we have mapped, there were some profiles that
were suggestive of selling or exchanging sexual services, often for some sort of
compensation. In addition profiles clearly stating that they are not interested in
meeting an escort - thereby indicating that people do use the regular dating site
as a platform to meet potential customers.

The escort site has a number of unique features such as “linked profiles” - how
many other users “know” this user, so acts as a way of confirming that the person
advertising is legitimate; “guestbook entries” i.e. reviews of their services and;
“gift PLUS” - someone can buy a PLUS membership as a gift. People contact each
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other by a private message on the website, others write their email or phone
number so they can be contacted by sms or whatsapp for example. It is free to
have an Escort profile, but there are options to pay extra for upgrading their
profile, thereby being highlighted on the main Escorts Search page and are listed
first in search results. In addition, the site states that those who pay for a PLUS
membership are likely to be more genuine and professional, and not miss
appointments etc.

RentMen - very similar to Planet Romeo escort site, except it is possible to
include videos on the adverts.

3.2 Different groups selling or exchanging sexual services online in Norway
In this section we will describe the different groups of people we have met through our
mapping stage who are selling or exchanging sexual services online in Norway.

Different groups who are selling or exchanging sexual services via escort websites

¢ Nationality or Region

It is not always possible to say with certainty where people originally come from - they
may not write on their advert their nationality or which country they are from, or may
write a different country entirely. For example we know some people who are from an
African country have written on their advert that they are Brazilian. There are many
potential reasons for this such as protecting their own privacy/identity, or for marketing
strategies. This also means that we do not always know which type of residency status
they have in Norway and what services or rights they are entitled to. However, we do
know where some people are from or are at least able to make an informed assumption
regarding which area or continent they originate from. Despite this potential ambiguity
regarding where in the world people are from and what type of residency status they
have, we have found that it is still useful to describe the differences that we see between
groups based on nationality or geographical region that they are originally from.

Nearly all countries and continents are represented but the most common nationalities
or regions are:

Eastern Europe (predominantly Poland, Russia, Ukraine, Albania, Bulgaria and
Romania)

Unlike the other groups, those who are from Eastern Europe are predominantly women,
many of them young, advertising that they are in their early 20s. It is rare that those who
advertise online also sell on the street. Of those we meet at Nadheim, some say that this
is their first time to Norway, and a few state that it is the first time that they are selling
sexual services. Some have been to Norway a number of times already and this is the
first time they have heard about Nadheim. Some travel to Norway completely
independently and do not have contact with other people who are selling sexual
services. Others work with friends or colleagues and share information about customers
or support organisations with each other. Whether they are from an EU/EEA country, or
have a permanent residence or citizenship in one of these countries or not, will impact

22



upon the rights they have in Norway, if they can work or not, and how long they can
stay. Within this Eastern European group, Russian woman who have residency in Spain
is a significant group.

Latin America

People from Latin America are another large group who sell sexual services online in
Norway. There is a mixture of women, transgender women and men, with a broad age
range from 20s up to 60s. They predominantly work online, although we know of some
people who sell on the street and advertise online on the side. Many people from Latin
America have some form of residency in another European country e.g. Spain. Some
people will have, for example a Spanish passport, others will have permanent residency
in Spain. These variations in residency status obviously impacts upon their ability to
travel around Europe and Norway, as well as which official rights or work opportunities
they may have. Many within the Latin American environment have contact with each
other and share information about customers or support organisations.

Asia

People who describe themselves as Asian are another main group who sell sexual
services online in Norway. They predominantly describe themselves as being from
Thailand, with some stating that they are from China, The Philippines and Japan. There
is often a broad age range from 20s up to 50s. Of the Thai community we meet, they are
predominantly women, but we also meet transgender women and very occasionally
men. Some advertise as individual escorts but many are also connected to Thai massage
parlours. Some Thai massage parlours advertise separately on escort websites. These
adverts usually do not explicitly state that they offer sexual services, and many massage
institutes do not want to be connected to prostitution. However, we know that many do
offer sexual services even if the advert states “massages only”. It is unclear how much
control, if any, the owners of the massage parlours have over the individuals who work
there.

Many of the Thai women we have met tend to live permanently in Norway. They are
either married to, or have previously been married to, a Norwegian man. There is also a
large proportion of Thai women who live or have lived in Sweden. Many of the
transgender Thai women tend to travel around Europe, working in Norway for short
periods at any one time.

Norway

There are a number of Norwegians who sell sexual services online in Norway. Among
the Norwegians who sell sexual services via escort websites it is predominantly, but not
exclusively, women selling to men. There are also men and transgender women who sell
to men, women and couples. The average age range is from 20 - 40+ years, and the
majority only work online as opposed to other arenas such as the street or institutes.
Among the Norwegian people we have met related to this project, a variety of different
situations and experiences have been described. Some people have quite chaotic lives
and value the assistance they can receive from organisations such as Nadheim. Others,
express no need for external support. Some work entirely independently and do not
have contact with other people selling sexual services online. Whilst others work
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alongside other people or have regular contact with others through active participation
in online forums.

Africa

There is a small group who sell sexual services online and state that they are from an
African country. The group consists of both men and women, with transgender
individuals being an exception. Of those we have spoken directly to through our
outreach-work online, we have assumed that a proportion of the women have been
originally from Nigeria due to their accent. This group is quite varied in age, from 20s up
to 40s.

e Gender

We have also chosen to discuss the different groups who sell sexual services online by
gender because we have experienced an increase in the number of men and transgender
women who Nadheim have come in contact with over the last few years.

Women

Women remain the largest group who sell or exchange sexual services online in Norway.
Many do not state which country they are originally from, but of those that do, a
plethora of different countries and regions are represented. Ages typically vary from 20s
to 60+. Residency status, length of time in Norway and whether they travel around or
not varies greatly. Some work only online, whilst others also have experience from other
arenas.

Transgender individuals

Transgender women are a proportionally large group who sell sexual services online in
Norway. During our mapping stage we did not come in contact with any transgender
men selling sexual services online, however, this does not mean that transgender men
do not sell or exchange sexual services online. Of the transgender women we have met
at Nadheim, they are usually from Latin America, Thailand and other Asian countries,
but we also sporadically see adverts for people from Norway and other countries. The
age range is often quite broad from 20 - 50 years. Of the non-Norwegians, many have
residency in another European country - either permanent residency or citizenship. For
the majority, selling sexual services is their main source of income. Transgender women
from Latin America are often in contact with each other, as are transgender women from
Thailand.

Men

Some men who sell sexual services online in Norway sell to women or couples, although
the majority sell to other men. The men we have met through our mapping and outreach
work have a variety of nationalities but are predominantly Latin American, European,
Norwegian or African. They have very different age ranges and various residency
statuses. Some state that they have other jobs and sell sexual services online on the side,
whilst for others this is their main source of income. Some men work alone whilst others
work with other men usually from the same apartment.
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Different groups who are potentially exchanging sexual services for money or other
resources online in Norway via grey zone arenas.

Due to the challenges we have encountered during the mapping phase of grey zone
arenas our findings regarding the different groups within these various arenas has been
limited. However, what we have found is that young LGBTQI!3 individuals are
particularly vulnerable to being approached about selling or exchanging sexual services
online. Within this group some sources indicated that young gay men are approached to
sell sex most regularly, and we saw indications that transgender individuals were often
viewed, or discussed in a sexualised manner by others online. Of the key persons we
interviewed, it was only women who reported being approached to sell sexual services
via dating websites, when their intention was in fact to meet a potential partner, not to
sell sex. Of those who use online community sites to sell sexual services such as used
underwear and urine, it is predominantly women who sell these objects and men who
buy.

3.3 Needs and challenges related to selling and exchanging sexual services online
In this section we will discuss the various needs or challenges associated with selling or
exchanging sexual services online identified during this mapping stage. Some were
identified directly by services users and key persons, whilst others have been identified
by us, the project team. This distinction is worthy of note since our findings will have
implications for future service development, and acknowledging the significance, or not,
that service users and key persons placed on various themes will impact upon the
success of our service development plans. It should be noted that everyone we spoke to
had different experiences related to selling or exchanging sexual services online, some of
which were positive, whilst others were negative. The needs and challenges described in
this report do not apply to everyone, and are dependent upon the different
circumstances individuals are living in e.g. residency status, gender, nationality, and
their own personal history. Below we have described the main needs or challenges that
arose during our mapping activities, many of which were interlinked. Our mapping
activities focused mainly on the challenges or needs relating specifically to selling or
exchanging sexual services online, however some topics discussed are also relevant for
other arenas where sex is sold or exchanged.

e Security strategies

Security strategies were a dominant theme that came up again and again during this
mapping stage. Various strategies to increase security or reduce risk were described,
and were often different to the strategies employed by those working in other arenas
e.g. the street or a massage parlour . The strategies described started with how a profile
or advert was designed (e.g. how much personal information was provided, the use of
fake photographs), how a customer was evaluated or chosen, how or where people
chose to physically meet, if they chose to work with a colleague or not, through to the
persona they used with customers, and potential escape-routes or exit-tactics. Everyone

'3 | esbian, gay, bisexual, transgender, queer, intersex
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evaluated risks differently and tolerated things differently. We have actively chosen not
to discuss in detail the various specific security strategies employed by those we met
within this public report. This is to protect those who shared their experiences and
strategies with us. The information will, however, be used internally within Nadheim in
order to assist those who sell or exchange sexual services online to improve any security
strategies they may utilise.

Language skills was an area that could increase or decrease a person’s ability to manage
their own personal security, and was a specific challenge for non-Norwegians. A
common language between the person selling and the person buying increases the
ability for the person selling to negotiate with their customer, know and understand
what sexual services they have advertised on their profile, and use intuitive strategies
such as listening to their “gut instinct” when talking to a customer on the telephone
before meeting.

e Practical skills and knowledge of how computers, smartphones and /or the
internet function, and maintaining personal privacy online

The general use, and importance of understanding how computers and/or smart phones
function was a recurring theme that came up, often indirectly through the different
mapping activities. This included the ability for people to create their own
advertisements, blurring of photographs so they were not easily identifiable (if this was
desirable), formulation and writing of own profile texts and the ability to block different
phone numbers or unwanted customers.

Ensuring own personal privacy and security online could be difficult if the person had
limited knowledge about how the internet and different communication devices
functioned. For example, smart phones, tablets and laptops can connect with each other,
so that data, photos and/or personal information may be automatically shared between
these devices, and potentially with others. In addition, different online platforms or apps
may be connected revealing more about someone’s identity than they had planned e.g.
their phone number may be connected to their Facebook account which has an open
security setting. Furthermore, some apps have the ability to use the phones GPS system
in order to monitor where the user physically is or has been. Other strategies such as the
use of gulesider (yellow pages) to find out a customer’s real identity, or likewise, for a
customer to find out the seller’s identity, were not always known to people who were
new to Norway. In addition, more simple strategies such as using two or more
telephones in order to separate work and private-life more easily, was not employed by
all of those we came in contact with through our mapping activities.

e Psychological challenges

Feelings of loneliness, isolation, shame and stress were often highlighted during this
mapping phase. Some people did not routinely communicate with, or meet others, who
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also sold or exchanged sexual services online. As well as potentially feeling isolated, this
situation could mean that the sharing of useful information such as different support or
health services or lists of dangerous customers might not automatically be shared
between individuals or different groups. The need to have someone to talk to who has
knowledge about prostitution and the potential challenges related to selling or
exchanging sexual services online was highlighted as important. Some people discussed
not being able to, or not wanting to, tell family or friends about their experiences of
selling or exchanging sexual services. Not only could this increase feelings of loneliness
or shame, but could also add to the stress of managing the complexities of “living a
double-life”. This included the fear of “being found out” by family, friends or work
colleagues, or the challenges associated with selling or exchanging sexual services from
the apartment that they also lived in.

For those who travelled around Norway and/or Europe, the strain related to constantly
organising the logistics of working and living in different areas was sometimes
described as a problem. Some people, whose length of stay in Norway was limited by
visa or residency status restrictions, described how they often worked more than they
wanted to, pushing their own boundaries in order to earn more money. In addition,
others described anxiety related to the fact that many aspects of their life was lived in a
grey zone between what was legal and what was considered illegal.

The majority of people selling or exchanging sexual services online relied on their
mobile phones or smart phones to communicate with customers. As is common in
todays society, most people described having their mobile phones turned on and with
them at all times. Some described an assumption or pressure to always be “available” or
a feeling of “always being at work”. Others discussed the challenges related to being
offered work at unpredictable times, such as when out socialising with friends, and the
subsequent difficulties associated with explaining why they suddenly needed to leave
these social occasions.

This ability or need to separate work and free-time, was also linked to the ability to set
clear boundaries with customers, both physically and psychologically. This could, for
example, be related to customers regularly contacting them through a variety of
different platforms (e.g. SMS, emails, WhatsApp), or forming inappropriate emotional
attachments. However, it should be noted here that some people did not find it
problematic to separate work from their free-time or private-life, whilst others
proactively sent messages via SMS or WhatsApp to customers in order to “keep them
warm”.

A few people described how some customers expected them to participate in drug-
taking, or requested specific services that they did not actually feel comfortable
providing. Some related these specific requests (e.g. unusual fetishes or hardcore sex) to
the influence of pornography. Those who had experience with grey-zone arenas
discussed the potential boundarylessness of these experiences. For example, if someone
were to take you on holiday, there may not be a clear transaction or agreement made
beforehand, and the buyer may potentially expect too much e.g. the “real girlfriend or
boyfriend experience” including sex without a condom.

One challenge directly related to selling or exchanging sexual services online was the
potential addiction to the internet and smart phones. For example, some people
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described constantly checking their own advertisement to see if they had any potential
customers. Frequently monitoring and comparing other escorts pages/blogs/reviews
was another theme discussed - can you be doing a better job yourself? Should you
change your own prices? Another specific challenge related to the potential permanence
of the internet, and photos or videos being shared without the owner’s permission.

Some described being unable to stop, or feeling that they had no other option than to
continue selling or exchanging sexual services since identifiable photos and/or videos of
them were now permanently and easily accessible on the internet.

e Sexual health, healthcare and social support

Some people discussed the fear of being infected with HIV or other sexually transmitted
infections (STIs) due to regularly selling or exchanging sexual services, with some
lacking basic sexual health knowledge, including how STIs are actually transmitted and
the use of different medications such as Pre-Exposure Prophylaxis (PrEP). Others
discussed how they received pressure to have sex without condoms from customers.
This was particularly noted when there appeared to be limited work available. Some
people wanted to be accompanied to appointments at different health services, either
for emotional support or due to lack of experience using the Norwegian health system.
Lack of knowledge or understanding of specific problems related to selling or
exchanging sexual services amongst health personnel was another issue discussed. This
was specifically related to psychological or mental health issues, as well as the provision
of health care that is appropriate or tailored to meet the diverse needs of different
patient groups e.g. men or transgender people who sell/exchange sexual services.

For those who travelled in and out of Norway for short periods of time due to residency
status or visa regulations, there was a need to maximize their earning potential when
they were actually in Norway and therefore they often worked as much as possible. As
well as being very demanding, this also meant they did not necessarily have time to
search for, or visit, support services. This highlighted the need for useful and accessible
information about different support services available in Norway, as well as a need to
alter how support services are provided in order to meet the specific needs of these
highly mobile populations. In addition, we have surmised that lack of a common
language could impact upon an individual’s ability to interact with and utilise support or
health services.

¢ Practical Questions about Rights and the Law

Many people had questions or queries relating to tax, as well as exchanging and sending
money abroad that had been earnt through selling sex. Knowledge about “general rights”
in Norway was another common topic e.g. rights to healthcare, NAV14, visas, residency
permits, how to apply for a Norwegian passport etc. This was particularly important for
those who were not Norwegian, specifically transmigrants or newly-arrived migrants.
Knowledge about the criminalisation of buying sex in Norway (often known as the sex
purchasers law or “sexkjgploven”?>) as well as the role of the police were other themes
that came up regularly. Many people were wary about the police and were reluctant to

' NAV is the Norwegian Labour and Welfare Administration
'* Straffeloven 1902 § 202a
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report violence or robbery due to fear of being thrown out of the country. Therefore, the
need to be able to contact the police in a safe and supported way was highlighted.

e Practical issues - accommodation, language and work

Many who were not originally from Norway and/or travelled around the country spoke
about the need to find somewhere to live and/or work from. Some described
experiences of being “blacklisted” from hotels or rental apartment companies, or being
fearful that hotel staff would suspect they were selling sexual services and demand that
they leave. However it should be noted that some described experiences of those they
were renting an apartment from ‘turning a blind eye’, or hotel staff actually assisting
them in securing customers. Some people lacked resources, and/or knowledge about the
Norwegian rental market and thus the ability to secure a safe and reliable place to work
from. This meant that they were often reliant on others to help, which could place them
in an easily exploitative position e.g. knowingly paying a very high rent in order to have
a safe place to work and/or live from.

Some people wanted to learn or practice their Norwegian language skills. However, for
transmigrants specifically, attending regular lessons either at Nadheim, or through other
support organisations, was not always possible due to their mobile lifestyles.

Whilst some people spoke about wanting to find alternative work, there was an
acknowledgment that this was often not a realistic option for them. Many described
being dependent upon the relatively good money they earned through selling sexual
services online. This dependence could be related to maintaining a standard of living
they had become accustomed to, but more regularly it was that they were supporting
family members or other dependents in their home country, or were saving money to
secure themselves financially for the future. Secure, permanent, well-paid alternative
work opportunities are not always possible in Norway, especially for those who do not
have other skills, experience, education or understanding of the Norwegian system and
language. This means, that many we met were only able to secure low-skilled work, with
low wages, that were often on a temporary basis, sometimes without a contract. Others
could only secure alternative work within the black market, thereby finding themselves
in a precarious position where they were at risk of not being able to pay for basics such
as rent or food on a regular basis. Faced with these challenges, many described the need
to, or preference in, returning to selling or exchanging sexual services online in order to
survive.
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Conclusion

Summary of Findings

Findings from this mapping phase have shown that escort websites remain the central
arena for the selling and exchanging of sexual services online in Norway at present. We
also found that sugar dating websites are used both in order to sell and exchange sexual
services. Through our mapping activities we have found that the majority of people do
not use dating websites/apps, chat and discussion forums and online communities with
the explicit intention of selling or exchanging sexual services. However, all of these
arenas can function as a platform for selling or exchanging sexual services. Even if
someone has not considered selling sex, many who use these different arenas can at
some point be asked to sell or buy sex. Social media, blogs and individual homepages are
predominantly used as additional advertising methods or marketing strategies and are
rarely used as the primary platform for initiating the exchange or selling of sexual
services online.

Women remain the largest visible gender group to sell or exchange sexual services
online. However, men and transgender women are more visible online than previously
observed within other arenas e.g. the streets or massage parlours. With regards to those
selling sexual services via escort websites specifically, the main regions or countries
represented are Eastern Europe, Latin America, Asia and Norway.

The needs and challenges identified during this mapping stage do not apply to everyone,
and are dependent upon individual circumstances and situations. Some needs and
challenges are specific to selling or exchanging sexual services online. For example,
maintaining personal privacy online can be difficult and relies on good knowledge or
understanding of how the internet, smart phones and websites/apps function. Other
issues such as the pressure of constantly “being at work” or accessible due to the nature
of smart phones and the internet today are also highlighted. Furthermore, the potential
permanence of identifiable images and videos on the internet can impact upon future
choices or options.

The internet can provide easy access to information, but it can also result in the
reduction of information-sharing amongst people who are selling or exchanging sexual
services online. Unlike other more traditional arenas, such as the streets, some people
never come in contact with, or meet face to face with other people who are in a similar
situation. In addition, the independence and anonymity that the internet affords can
increase the challenge for support services to come in contact with, and build trusting
relationships with those selling or exchanging sexual services online.

Other needs and challenges are not necessarily directly unique to being online but are
often related to transmigratory patterns or residency status, and thus rights to services
in Norway and understanding of Norwegian systems and laws. Those who are new to
Norway can find themselves in easily exploitative situations with regards to obtaining
safe and reasonably-priced accommodation to live and work from. Those who are highly
mobile, and are only in Norway for short periods often lack time to search for and
interact with support services or organisations. Finding alternative work options, if
desirable, can be an unachievable or challenging scenario for some.
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Future needs and recommendations

The internet is continuously in flux, developing and changing on a daily basis. The
findings from this mapping process therefore give insight and knowledge on the
different arenas, groups and needs for “this moment in time”. It is imperative to
continuously monitor the different arenas and groups as the internet continues to
modify and develop, and to ensure that the support services we provide at Nadheim
adapt to this dynamic situation, remaining appropriate, accessible and relevant to the
needs of our services users.

Selling and exchanging sexual services online remains a significant and growing
phenomena, and as such outreach-work online will be a dominating aspect of Nadheim's
work in the future.

Findings from these mapping activities will directly impact upon how we adapt and
develop our outreach methods, provision of individual support with a better
understanding of the challenges and needs specifically related to the internet, as well as
future advocacy work.

Currently we meet and support some groups of people selling sexual services online
better than others at Nadheim. We need to ensure that our services are accessible and
applicable for all e.g. transmigrants. In particular, to meet the needs of these increasingly
mobile groups, we must continue to coordinate and share our knowledge with the
various support organisations in Norway, as well as strengthen our international links.

Due to the challenging nature of conducting outreach-work online within the grey zone
arenas (websites or apps that are not intentionally designed for, or explicitly aimed at,
the exchange of sexual services for money), Nadheim needs to increase its visibility
within these different arenas and thus lower its threshold for contact.

The way that Nadheim currently functions, and its direct association with prostitution,
means that we face challenges in meeting people who exchange sexual services within
the grey zone of prostitution online (i.e. the exchange of sexual services for resources in
a way that is not always perceived as, or considered to be, prostitution). If Nadheim is to
be successful in meeting this group, we may need to adapt our approach and profile in
the future.
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Appendix

APPENDIX I - Objectives for main project “Selling and exchanging sexual services
online - new groups and arenas”

The main objective of the project is:

To provide health and social assistance to people who sell or exchange sexual
services on the internet, with the aim to prevent and reduce harmful effects of
prostitution on the individual

With specific objectives being:

To map and increase our knowledge on the different net-arenas where sexual
services are sold and exchanged

To map and identify the target groups own goals and needs for assistance

To develop methods and tools to ensure that our outreach work meets the actual
needs of the target group

To increase our presence and visibility for the target group, and with this lower
the threshold for people to take contact with us as a support centre.

To increase knowledge within the target group on how to take care of their own
psychological and physical health, with a focus on boundary-setting and reducing
the risk of sexually transmitted diseases

To improve the overall services offered to the target group by increasing
awareness and knowledge of selling and exchanging sexual services on the
internet within the other support organisations
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APPENDIX II - Template used for systematic mapping of online arenas

1. When, where, what
a. Time and date
b. Type of arena
c. Who we meet:

. Age

ii. Nationality and language
iii. Gender

iv. Geography

v. Residency status

vi. Buyer/seller

2. Development of contact

a. How the transaction between the customer and seller occurs.

i.

ii.
iii.
iv.
V.
Vi.
vii.
viil.
iX.

Word use
Do they swap to other arenas?
How the contact occurs e.g. phone call, message, email
Type of agreement between customer and seller
Market strategy
Where they meet
Do they work alone/with others
One or many profiles
Organisation
1. Price
2. Picture
3. Language

b. Who runs the webpage/app

i.

il.
iii.
iv.

Norwegian/non-Norwegian

Payment

Use of time

Direct or hidden sale of sexual services

3. Development of contact with us (Nadheim)
a. How we present ourselves

1.
ii.
1ii.

b. Text

1.

Profile
Advert
Passive/active

Word choice/formulation

c. Response

I.

User/Website

d. Communication form

I.

Chat/SMS/Mail /Telephone

4. What happened, what did we find out?
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APPENDIX III - Conversation Guide (main questions)
(Below are the main questions used during the interviews with key persons. For a copy of

the complete guide, including prompt and follow-up questions, please contact Project
leader Amy Medin at Nadheim)

1. Can you tell me a little about yourself?

2. Can you tell me which webpages and apps you use?

3. Which webpages and apps have you used to meet customers?

4. When you began to sell or swap sexual services, did you begin with the internet or did
you begin in another arena (such as on the streets, in a club, institute or another place)?

Did you begin in Norway or in another country?

5. Do you know about, or do you have experience with websites that are not obvious
“escort-sites”, but where it is, nevertheless, possible to swap or sell sex? (When we talk
about swapping, we mean for example a place to live, clothes, telephone, help with
paper-work, finding a job or other things).

6. Do you have someone to talk with who knows that you sell or swap sex?

7. How do you share experiences with other people who sell or swap sex on the
internet?

8. How do you separate between what you do on the internet when you sell or swap sex,
with what you do privately or when you have time-off?

9. How do you decide when or how much you will work?
10. How do you keep yourself safe when you work on the internet?

11. How did you come in contact with Nadheim for the first time?

12. If we ring someone, how should we introduce ourselves?

13. Is there anything more you would like to share with us?
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APPENDIX IV - List of those we have collaborated/communicated with

e Albertine - Kirkens Bymisjon's prostitution service/organisation in Stavanger.
Albertine currently conduct online outreach on a number of escort websites. In
contrast to Nadheim, they also have a low-threshold health service with a nurse.

e Sex og Samfunn - a centre for sexual and reproductive health for young adults in
Olso. It has its own health service for people who have bought sexual services.

e Pro Sentret - Health centre in Oslo for people who sell or have sold sexual
services. It is Norway’s national centre of expertise on prostitution.

e Olafiaklinikken - a low threshold health centre, specializing in the testing,
treatment and follow-up of sexually transmitted diseases. People do not need a
social security number to access health care here.

e PION - PION is an interest and rights organization for all women, men and
transgender people who work as sex workers, escorts or sell erotic services or
intimate massages in Norway.

¢ Anne Grytbakk, A university lecturer at NTNU - Institute for social work. Anne
has experience of working on projects in Trondheim regarding youth who
exchange or sell sexual services.

¢ Arne Krokan - professor in Sociology with NTNU.

e KRIPOS - The Norwegian National Criminal Investigation Service is a special
agency of the Norwegian Police Service that works with organized and serious
crime.

e Grunerlgkka helsestasjon - Grinerlgkka “gender and sexuality” health centre
for LGBTQ youth, provides healthcare for Lesbian, Gay, Bi-, and transgender
young people aged between 13 - 30 years who live in Oslo. Itis a free service,
and you do not require a referral to attend.

e FRI - FRI is an organisation that works for equality and against discrimination
against people who break with gender and sexuality norms in Norway and in the
rest of the world

e Skeiv Ungdom - is FRI's youth organization for people under 30 years.

e Uteseksjonens perspektivgruppe - Uteseksjonen is part of the Central and
Greater Oslo division of the Agency for Social and Welfare Services (ASWS, City of
Oslo Council). The service provides street-based outreach social work and
healthcare targeting at-risk individuals and groups in the downtown area. Our
remit includes substance-abuse and criminality prevention, as well as providing
health and professional outreach support to individuals with substance-abuse
and/or mental-health problems. Uteseksjonen targets individuals in all age
groups but has a special focus on children and young adults up to the age of 25.

e Pegasus (RFSL) - RFSL Ungdom is the Swedish Youth Federation for Lesbian,
Gay, Bisexual, Transgender & Queer (LGBTQ) Rights. Pegasus has a Chat service
available online.
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PRO Tukipiste - Pro-tukipiste is a specialist service that promotes participation
and human rights of people who work in sex or erotic industry and of those who
are victims of trafficking. They provide low threshold social and health services
for people involved in sex work and for victims of human trafficking. Their
services are situated in Helsinki, Tampere and Turku.

Anette Brunovskis - researcher at FAFO, with specialist research areas in:
Human trafficking, migration, the Balkans and Eastern Europe.

Helseutvalget - is involved in gender equality work and targets men who have
sex with men, who do not contact other health services. Those who visit them do
not need to have a personal number of permanent address.

MSO - Medisinernes seksualopplysning is an idealist organization consisting
of doctors and physicians who have been teaching sexual and social education for
young people in the Oslo area since 1974.

Jim Hgyen - manager at Gaysir

Voldektsmottaket pa legevakten pa Oslo - A specialist section of Oslo’s
Emergency Department for people who have been the victim of rape.

1000 mojligheter - an NGO for young adults aged up to 25 years. They are
aimed at boys, girls, transgender individuals and those who do not want to define
themselves. In addition to their support work, they also carry out preventive
work in schools, recreation centres and in associations and industry in order to
achieve an equal society free from violence.

Mikamottagningen Stockholm- This is Stockholm municipality's prostitution
support organisation. Mikamottagningen is open to anyone over 18 years old and
receives compensation for having sex with someone or self-harms through sex.
The reception is also open to persons exposed to trafficking for sexual purposes.
Mikamottagningen Goteborg - is an activity that is aimed at persons with
experience of sex for compensation, of those who have sex to self-harm and/or
have been subjected to trafficking for sexual purposes. People who have
experience from the strip or porn industry, for example, are also welcome to
contact them.
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